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MGMT 350 (21403) - Business and Its External Environment 
SYLLABUS: Online, Summer A 2018 

 

Course Begins: Monday, April 30, 2018 
Course Ends: Sunday, June 24, 2018 
Location: https://blackboard.uic.edu 
 
Instructor: Michael Miller 
Telephone: (312) 413-3485 
Email: millerm@uic.edu 
Assistant Instructor: Jarvis Smallfield 
Email:  jsmall4@uic.edu 
Online and Campus Office Hours:   By Appointment 
Additional information located in the Meet Your Instructor and Staff section. 
 
Prerequisites 
 
ENGL 161 and MATH 160 

Course Introduction 

Welcome to MGMT 350.  This is a 3 credit hour course.  You will spend at least 17 
hours a week working on the course itself, however the time commitment may be more 
depending on your input, needs, and personal study habits.  Students are required to 
log on to the course a minimum of 4 times a week, but as discussions develop, you will 
probably log on more often. 

Course Description 

This course takes a look at the external environment of business.  It focuses on what 
the relationship between government and business should be in a capitalistic 
system.  The course concerns itself with the political, economic, social, legal, regulatory, 
and international environment of business.  It also explores the ethical and social 
responsibility of business actions. 

Course Learning Goals and Specific Objectives 
 

 General Learning Goals 
Students will be able to describe the many issues, forces, institutions, laws and other 
components of the external business environment which impact business organizations.  
These include the political, economic, social, legal, regulatory and international 
environment of business. (CBA Goals: # 2 & 4) 
 

 Students will be able to further examine these issues in relation to the individual in the 
role of a consumer, employee or member of the general public.  (CBA Goals: # 2 & 7) 
 

https://blackboard.uic.edu/
mailto:millerm@uic.edu
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 Students will be able to understand the basic tools for analysis of the relationship of 
business and the external environment. (CBA Goal # 2) 
 

 Students will be able to recognize the basic concepts of social responsibility and ethics, 
which should help guide a business response to external environmental opportunities 
and threats. (CBA Goal #3) 

  
 Students will be able to utilizing the Internet to examine external environmental factors 

affecting business. (CBA Learning Goals: #2 & #7) 
 
CBA Learning Goals 

1. Communication—CBA students will be effective communicators 
2. Analytical Thinking: CBA students will be analytical thinkers 
3. Ethics:  CBA students will be prepared to be ethical citizens. 
4. Global Perspective:  CBA students will possess a global perspective. 
5. Personal and Professional Development:  CBA students will be well 

prepared for their future careers and appreciate the importance of 
continuous professional development. 

6. Technology: CBA students will use current technologies in business and 
management contexts.  

 
Specific Learning Objectives  
More specifically, upon completion of MGMT 350, students will be able to: 

1. Given an organizational requirement to conform business practices to both the 
law and best ethical practices, apply appropriate ethical and law theories to 
shape a business decision. 

2. Given a conflict between a corporation interest and the larger society apply the 
principles of social responsibility to resolve this conflict.  Describe the importance 
and objectives of law to the private enterprise and to society as a whole.  

3. Given instances of federal regulation of business and commercial practices, 
determine the constitutional and regulatory bases for such regulation and how to 
resolve conflicts. 

4. Given a business requirement to form a contract for the sale of goods and 
services to a customer, define the elements of a contract and determine whether 
a duly formed contract is enforceable under the common law or Uniform 
Commercial Code. 

5. Given examples of corporate liability arising from the sale of defective and 
dangerous products, develop a business strategy that includes law and ethical 
considerations to minimize liability for claims of negligence, product liability, and 
breach of warranty. 
 

6. Explain some of the considerations involved in deciding to impose government 
regulations on business practice. 
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7. Given examples of anti-competitive or unfair trade practices, apply applicable 
antitrust or other consumer protection laws, and determine appropriate business 
strategies to prevent trade practices liabilities. 

8. Given specified circumstances of an employment relationship, determine the 
rights of the employee and the rights of the employer. 

9. Given specified circumstances of consumer protection issue determine the law 
that would apply and what types of remedies would be available.  Also, given 
specified circumstances of a business decision to expand to international 
markets, determine what international legal requirements or regulatory controls 
apply. 

10. Given specific circumstances of environmental situations that effect business 
decisions determine how business leaders address these issues.  In addition, 
evaluate the ethical and law dilemmas emerging from widespread internet 
access. 

Course Expectations 

While the majority of graded components will be completed by the student, this course 
allows for and encourages collaborative learning.  Active participation is expected, as 
well as sharing of thoughts and problem solving. The asynchronous online format 
provides flexibility as to when and where you study and interact with the materials, your 
classmates, and instructor.  See the assignment overview page in Course Information to 
get a sense of the workload and pace for this class. 

This course is broken down into an introduction session and seven content topics that 
cover essential concepts in business, law, and society.  Together they provide the 
content covered in the quizzes, papers and presentation which will be used for 
assessment purposes. Each week provides chapter readings supplemented by news 
stories that illustrate how the chapter concepts apply in real life. Many modules also 
include a video that helps to further illustrate how the concepts and issues presented in 
the readings manifest in contemporary society. 

Your participation in this course will take the form of discussions, quizzes, mini papers, 
a final paper and a final presentation. Each assignment addresses objectives and 
quizzes specifically address the course objectives.  You will make use of discussion 
forums, the quiz tool, and Powerpoint presentations to complete all of the course 
requirements. 

Course Schedule 

Course Introduction  

 Welcome and Getting Started 
 Syllabus and Course Procedures  
 Q and A: “Ask the Instructor – Course Questions” in Discussion Boards 
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Week 1: Business and Society 

 Chapter 1: Capitalism and the Role of Government 
 Chapter 2: Business Ethics 

Week 2: Introduction to Law 

 Chapter 3: Corporation and Public Policy: Expanding Responsibilities 
 Chapter 4: The American Legal System 

Week 3: Introduction to Law, continued 

 Chapter 5: Constitutional Law and the Bill of Rights 
 Chapter 6: Contracts 

Week 4: Trade Regulation and Antitrust 

 Chapter 7: Business Torts and Product Liability 
 Chapter 8: Government Regulation of Business 

Week 5: Employer-Employee Relationships 

 Chapter 11: Antitrust Law:  Monopolies and Mergers 
 Chapter 12: Employment Law I: Employee Rights 

Week 6: Selected Topics in Government-Business Relations 

 Chapter 15: Consumer Protection 
 Chapter 16: International Ethics and Law 

Week 7: Selected Topics in Government-Business Relations, continued 

 Chapter 17: Environmental Protection 
 Chapter 18: Internet Law and Ethics 

Week 8: Wrap Up 

 Final paper and presentation 
 Instructor and course evaluations 

Required Textbook(s) 
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Author(s):  T. McAdams 
Publisher:  McGraw-Hill 
Edition/Year: 11e edition/2015 
ISBN-13:  9781259511929 

Please note that it will be easiest if you will buy this textbook through McGraw Hill 
Publishers directly through your Blackboard Course Site (Connect is the online product 
associated with the text). You will purchase an Access Code that will give you access to 
a) the eText and b) the electronic learning support materials, exams/quizzes and 
assignments. Instructions for purchasing the text through the Blackboard Course Site 
are posted on the Blackboard site for this course and were sent to each student through 
Blackboards email. 

The Access Code and textbook can also be purchased through the UIC Bookstore. The 
text information is noted by selecting the “search the Course Schedule” link available by 
going to http://summer.uic.edu/useful-links-info/bookstore . 

Search – Summer 2016 
Term – All (our specific term is not listed) 
Select Subject – Management 
From the list of courses - Select Management 350 
Section Option – Choose All 
 
You will see the information about the course that is listed in the Course Schedule. 
There is an icon of a book – click on it and you will have the information that you will 
need to go to the UIC Bookstore to purchase the Access Code package. Since we are 
on a different schedule than the other summer courses, you’ll have to ask a 
Manager/Supervisor for the Access Code package. 

Course Assessment 

Grading Policy 

Grades are determined on a total point basis (500 Points). You can access your 
scores by checking My Grades link in Blackboard. Failure to meet deadlines results in a 
reduction of the assignment points.  
 
The following is a breakdown of where points will originate. It is your responsibility to 
review your grades regularly.  Concerns are to be discussed with the instructor without 
delay. 

 

 

 

http://summer.uic.edu/useful-links-info/bookstore
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Assignments 

Assignment 
# of 

Submissions 
Points per 

Submission 
Total 

Points 

Discussion Board 
Assignments 

7 20 140 

Quizzes & LearnSmart  28 5 140 

 Research Paper 1 100 100 

Final Paper     1 60 60 

Final Presentation      1 60 60 

Total Points for Course 500 

 Grading Scale 

  

Grade Points Percent 

A 450-500 90-100% 

B 400-449 80-89% 

C 350-399 70-79% 

D 300-349 60-69% 

F <300 <60% 

 
 
 
Required Policies  
 
Academic Integrity 
This course and its associated coursework are being administered under the policies of 
the University of Illinois at Chicago (UIC) College of Business Administration (CBA) 
Honor Code. All students are expected to respect and uphold the CBA Student Code of 
Ethics found on pages 9-10 of the UIC Business Student Handbook: 
https://businessconnect.uic.edu/sites/default/files/Documents/handbook-2015-2016.pdf 
 
In keeping with CBA policy, evidence of academic dishonesty may result in a failing 
grade for the course and disciplinary review by the University.  Academic dishonesty 
includes, but is not limited to, cheating (giving or receiving aid), fabrication/falsification, 
plagiarism (including not accurately referencing source material), bribes, favors or 
threats, examination by proxy (taking an exam for someone else), grade tampering and 
submitting non-original works authored by someone other than the student. Instances of 
academic misconduct by students will be handled pursuant to the UIC Student 
Disciplinary Policy: http://goo.gl/fXb8AI  
 

https://businessconnect.uic.edu/sites/default/files/Documents/handbook-2015-2016.pdf
http://goo.gl/fXb8AI
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Accommodation for Students with Disabilities 
Concerning disabled students, the University of Illinois at Chicago is committed to 
maintaining a barrier-free environment so that individuals with disabilities can fully 
access programs, courses, services, and activities at UIC. Students with disabilities who 
require accommodations for full access and participation in UIC Programs must be 
registered with the Disability Resource Center (DRC). Please contact DRC at (312) 413-
2183 (voice) or (312) 413- 0123 (TDD).  More information may also be found at the 
DRC Website located at http://drc.uic.edu/. 
 
Students requesting accommodation must provide each instructor with a letter outlining 
the specific accommodations requested for a specific course. These letters are 
developed by the DRC in coordination with the student and presented to the instructor 
by the student prior to the start of each semester. 
 
Course Evaluations 
 
As a final assignment, students will be expected to complete an anonymous online 
course evaluation. These evaluations provide very important feedback to me and the 
college. The results are used for course improvement as well as BBA Program 
improvements. These evaluations are also important for identifying those aspects of the 
course that work well so that they can be exploited further. 
 
This class uses a different course/instructor evaluation form than that used for on-campus 
courses. Some of the questions are the same, but some are particular to this course, the 
Bachelor of Business Administration (BBA) Online Program and online teaching and 
learning in general. 
 
You will receive an email from the College of Business Administration inviting you to 
complete your course evaluation. You will also receive a confirmation when you have 
completed the evaluation. Your individual answers will remain completely anonymous 
as the answers cannot be traced back to individual student identification. Statistical 
summaries of class responses are used for course and program improvements. The 
system does keep track of how many students have completed evaluations, but not who 
has and hasn’t completed them. Reminders are sent out prior to the end of the term. 

http://drc.uic.edu/

