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Syllabus  
MGMT 460: Business, Society and the Global Economy 

(3 credit hours, CRN 13330) 
Fall 2017 A - Online 

 
Course Begins: Monday, August 28th, 2017 
Course Ends: Sunday, October 22nd, 2017 
Location: https://uic.blackboard.edu 
Course Name: MGMT 460 Bus Society Global Economy (13330) 2017 Fall 
 
Instructor: Anna Lloyd 
Telephone: (312) 622-6004 
Email:  aklloyd@uic.edu 
Online, Campus and Virtual Office Hours: By Appointment 
 
Additional information located in the Meet Your Instructor and Staff section. 
 
Prerequisites 

MGMT 340 and MGMT 350  

Course Introduction 

Welcome to MGMT 460: Business, Society, and the Global Economy! In this 3 credit hour course, you 
will spend at about 17 – 20 hours a week working on the course itself. However, the time commitment 
may be more depending on your input, needs, and personal study habits.  Students are required to log 
on to the course a minimum of 4 times a week, but as discussions develop, you will probably need to log 
on more often. Do not assume that you can get all of your responsibilities met by working only on 
weekends. 

Course Description 

This course is designed to be as close as possible to an in-class course, given the constraint that we are 
on-line. There are group assignments, discussion of the materials by the group you are assigned which 
will be monitored for grading by faculty, and a variety of both direct and full class interactions with the 
faculty member and the students. If you want to do on-line learning at your own pace, without 
interaction with others, then this course and this program is not for you. If however, you would like the 
on-line experience to be as close to an in-class course as possible, then this is the place.  

Learning Objectives and Outcomes 

This course has the following objectives: 

1. To introduce the student to the many issues, forces, institutions, laws and other components of 
the international business environment which impact business organizations.  These include the 
political, economic, social, ethical, legal, and regulatory environment of business.  

https://uic.blackboard.edu/
mailto:aklloyd@uic.edu
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2. To further examine these issues in relation to the individual in the role of a manager, consumer, 
employee or member of the general public.   

3. To introduce the student to the basic tools for understanding and analyzing the relationship of 
business and the external environmental factors in international business.  

4. To introduce the student to concepts of social responsibility and ethics which should help guide 
a business response to external environmental opportunities and threats.  

5. To provide the student with experience in utilizing the internet to examine national and 
international factors affecting business.  

6. Provide a detailed understanding of the culture, politics, markets, monetary system, political 
systems, etc. of particular countries.  

Course Materials 

Required Textbooks 

Students can purchase a six month subscription to the required e-Text and “Connect” online 

supplementary materials directly from the UIC bookstore or the publisher (McGraw-Hill). They can also 

purchase a bundle which includes the e-Text & “Connect” and a loose leaf printed version. 

Title:   Global Business Today 
Author(s):  Hill and Hult 
Publisher:  McGraw-Hill 
Edition/Year:  10th/2018 
ISBN-13:  9781259847233 

Please note that the UIC Bookstore has increased the price of the text offerings for this course. The 

prices from the publisher, McGraw-Hill, have remained the same and are less.  

Students have three choices when purchasing from the publisher. (Click here to “Buy Global Business 

Today” publisher purchase options)  

1. By choosing “Connect”, you get only the Access Code for the e-Text and Connect supplementary 

online materials. ($125).  

2. If students purchase the only the “Connect” Access Code, they will later (after the purchase) be 

able to purchase the loose leaf version of the text at a reduced price. McGraw-Hill notifies them 

of the exact price. Basic shipping is free. 

3. Selecting “Connect + Loose Leaf” gets the Access Code for the e-Text and Connect 

supplementary online materials and the print version ($159.63). Basic shipping is free. 

Please make sure you purchase by ISBN number.  Do not purchase International Editions as they do not 
contain the same content. Do not purchase “used” copies as the Access Code may not work properly. 

Optional Reading  

Hosmer, La Rue Tone, The Ethics of Management, McGraw-Hill Publishers. Any Edition that is available 
at Amazon or other on-line stores. The 7th edition published in 2011 seems to be the most recent. 

http://www.mheducation.com/highered/product/M1259686698.html
http://www.mheducation.com/highered/product/M1259686698.html
http://www.amazon.com/
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Course Structure 

This course has been divided into eight weeks. As each week is completed, the next week will be made 
visible, leaving the previous week(s) open for students to review at any time. This keeps all students 
moving forward at the same time to encourage synergy and class discussion. Completing assignments 
early and rushing ahead takes away from this experience. For those students who prefer to get a little 
ahead, all reading assignments are listed at the bottom of this document and can be referred to at any 
time throughout the course.  
 
In general, information is listed in sequential order based on the order in which students will need to 
access the information. However, students are required to access some information multiple times 
throughout the course. More specific directions will be given in the overview at the start of each week. 
 
Assigned readings and responses to discussion questions should take place during the week in which 
they are assigned in order to get the most benefit from the discussions.  
 
Most assignments are due at 11:59 pm on the due date. Each group should structure weekly time so 
that group members discuss, assign and participate in that week’s assigned reading and news or case 
preparation and schedule enough time to read and comment on each group member’s work before 
finalizing (that) week’s final analysis and submission;  each group will receive a single grade assigned 
to each group member.  Working within a group is critical in this course.  Instructions and due dates for 
activities and assignments are clearly articulated so students know what is expected of them and can 
easily stay on track.  

Teaching and Learning Activities 

Course Presentations  
Students will be responsible for making presentations in the course.  Each week you will be required to 
make either a news presentation OR a case presentation.  You will be assigned to a group for each of the 
presentations.  Each student in the group will be responsible for developing and presenting an element 
of the PowerPoint presentation due each week covering the selected news story or an aspect of your 
selected case.  

The presentations should be put together into one PowerPoint presentation. Include in the PowerPoint 
notes pages for each slide.  Detailed notes should be provided for each slide. For those that are not 
familiar with notes pages, these are located at the bottom of the slides.  Since there is no way for you to 
verbally do your presentations, the notes pages should contain whatever you would normally say if you 
were doing the presentation in a class.  

 Weekly News Update – Each group will be responsible for a presentation on a major news story 
in Weeks 2,4,6; choose a Major news story having at least 4 sources from the described sources 
below. Sources should be included in the PowerPoint presentation.  Discuss the implications for 
business in that story with relevance to your weekly reading assignment; your group discussion 
will be monitored by faculty. Your final group presentation should consist of one major news 
story with references and data from each of the following TOPIC areas:  
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1. US Business News  
2. US National News  
3. International Business News  
4. International News  

News/Case selection must be finalized by your group and announced within your group thread by 
Monday night, 11:59p.m., CST.  In response, the instructor may provide additional questions for that 
group’s response and inclusion in your weekly presentation. 
 

 Weekly Case Presentation (Weeks 1,3,5,7) should cover the following topics:  

1. Overview and summary of Case – Provide details of what the case is about  
2. Update of Case – Provide sources  
3. Important Issues in the Case  
4. Recommendations – What should be done? 

Weekly Curriculum Schedule and Topic Outline  

The News and Case presentation sequence of assignments will be: 

Week 1: Case discussion and presentation  
Week 2: News discussion and presentation  
Week 3: Case discussion and presentation  
Week 4: News discussion and presentation 
Week 5 Case discussion and presentation  
Week 6: News discussion and presentation  
Week 7: Case discussion and presentation  
Week 8: Company-Country Research Project/Final Exam  

Week 1. Introduction  

An overview of the course, stressing the relationship of elements of the external environment to global 
business decision making.  Elements include globalization, global institutions, drivers of globalization, 
globalization debate. 
 
Hill and Hult – Chapter 1: Globalization 
Case: Uber, Going Global from Day One 
Case: Medical Tourism and the Globalization of Health Care 
 
 
Optional Reading Hosmer – Moral Problems in Business Management 

Week 2. Political Economy 

Alternative economic and political systems and the role of prices in a free market system will be 
examined.  
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Hill and Hult – Chapter 2: National Differences in Political, Economic and Legal Systems 
Case: Economic Transformation in Viet Nam 
Case: Venezuela under Hugo Chavez and Beyond 
 

Optional Reading Hosmer: Moral Analysis and Economic Outcomes 

Week 3. Differences in Culture  

Examines cultural issues that can affect business decision making in different countries.   
 
Hill and Hult – Chapter 3: National Differences in Economic Development 
Case:  The Political and Economic Evolution of Indonesia 
Case:  Political and Economic Reform in Myanmar  
 

Week 4. Ethics and Social Responsibility 

Develops a set of ethical tests and examines social responsibility implications.   

Hill and Hult – Chapter 4: Differences in Culture 
Case: World Expo 2020 in Dubai, UAE 
Case: Best Buy and eBay in China 

NOTE: Country + Company Project Selection is due this week, Sunday at 11:59p.m., posted on your 
group discussion thread. 

Optional Reading Hosmer: Moral Analysis and Ethical Duties 

Week 5. International Trade Theory 

Examines alternative theories of international including the Theory of Comparative Advantage, New 
Trade Theory, National Competitive Advantage.  

Hill and Hult – Chapter 5: Ethics, Corporate Social Responsibility and Sustainability 
Case: UNCTAD Sustainable Development Goals 
Case: Making Toys Globally 

Week 6. Government Intervention 

Examines a variety of trade policy instruments including tariffs, import quotas, subsidies, local content 
requirements, World Trading System – WTO. 
 
Hill and Hult – Chapter 6: International Trade Theory 
Case: The Trans Pacific Partnership 
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Case: Creating the World’s Biggest Free Trade Zone 

Week 7.  Foreign Direct Investment and Privatization 

Acquisitions vs. Greenfield investments, Costs and benefits of FDI, Government Policy Instruments. 
 
Hill and Hult – Chapter 7: Government Policy and International Trade 
Case: Is China Dumping Its Excess Steel Production?  
Case: Sugar Subsidies Drive Candy Makers Abroad 

Optional Reading Hosmer – Why Should a Business Manager Be Moral? 

Week 8.  

Company+Country Project Report Due  

Final Exam – See Grading Standards and Rubrics for details 

 

Course Assessment 

Assignments 

Assignment # of Submissions Points per Submission Total Points 

Weekly News/Case Presentation 7 30 210 

Weekly News/Case Discussion  7 30 210 

Final Exam  1 260 260 

Final Project (C+C Project) 1 200 200 

Total Points for Course 900 

Exams  

There is one exam in this course, a Final Exam.  The final exam will be scheduled on the Friday in the 
eighth week of class through Saturday, midnight, and will cover topics from Chapters 1,2,3,4,5,6,7,8.  
The exam will cover the readings, the lecture notes, the cases and the general news.  Since you are 
required to keep up with the news as part of this course, news questions may include information from 
both the news presentations and major news stories not covered in the news presentations. 
 
There will be a 30 hour period when you can complete the exam. You will be given one hour and fifteen 
minutes from the time you start to finish the exam.  If you do not finish within the time period, the exam 
will be automatically submitted. Please see additional details in Description and Instructions in 
Blackboard. 

file:///D:/MGMT%20460%20Anna%20Lloyd%20Fall%202017%20A/MGMT460/master/platinum/overview/syllabus.html%23Exams
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The exam is open book.  However, there are 50 multiple choice questions so there will not be time to 
refer to the book and finish the exam in time.  Instead, you should study for the exam exactly the way 
that you study for an in-class exam.  If you know the material well, you should do well.  If you do not 
study ahead of time, you will have problems. 

It is highly recommended that you develop a study guide to help study for the exams.  The study guide 
can be hand written or on the computer.  It should contain as much information about the course 
material as possible.  Students who put a lot of effort into the study guide do very well on the exams, 
since much of the material is absorbed as the guide is developed.   

It really does not help you to use someone else’s study guide.  The effort that you expend in developing 
the study guide is what pays big dividends on the exams.  

Rubrics 

Each assignment will be graded according to the systemized rubric to ensure fair grading. All rubrics can 
be found in Blackboard under Grading Standards and Rubrics.  

Grading Scale  

   

Grade Points  Percent 

A (Excellent) 800-900 90-100% 

B (Good) 700-800 80-84% 

C (Fair) 600-700 70-79% 

D (Poor) 500-600 60-69% 

F (Failure) <500 <60% 

Course Conduct  

This is a course that utilizes electronic media, class presentations, discussion, and internet discussions to 
present and discuss class materials.  It is not a lecture class.  This is a discussion class.  Accordingly, 
there are heavy requirements placed on the students to present and discuss materials presented in the 
class.  While the work effort for this course is large, the benefits of developing presentation skills, 
communication skills and internet communications skills will help you succeed in your forthcoming 
business career.  This course is not for everyone, however.  If you are interested in doing the minimum 
and just getting by in class and in life, you should not take this course.   

Course Policies 

1. Late and missed assignments: beginning Week 2, no exception. Group Case basis; no individual 
2. Extra Credit: unavailable in this course 
3. Contact me before you miss an assignment or if you are having trouble during the assignment. 
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4. This course has a zero-tolerance for plagiarism. Be sure that you make use of the Library 
resources, Academic Integrity statement and Student Honor Code. When in doubt – Ask me! 

5. Contact me early if there are issues regarding religious holidays and assignment due dates. 
6. Group Work: if you do not participate in your weekly group assignment, all group members may 

receive diminished grade. 
 

Teaching and Learning Expectations 

What can we expect from each other if we’re all giving 100% to the course? 

Thoughtful, smart, discussion within your group thread on line.  Multiple innovative ideas to consider 
altogether.  Successful interaction with group colleagues and with faculty.  Successful grade. 

What can you expect from me? 

1. High value of the “Platinum Rule” – Everyone is respectful of all others at all times! 
2. I’ll listen and respond to student questions and comments. If you send an email between 

Monday, 8:00 am and Friday, 5:00 pm - I’ll reply to your communications within a 24 hour 
period, if not sooner. Any other time, I’ll reply ON the following Monday.  

3. Assignments and grades will be given back in a timely manner. 
4. Feedback on your performance and suggestions for improvement will be provided. 
5. I’ll share my passion and experience for this topic throughout the course.  
6. I’ll remember that you have a life outside of this class and keep expectations reasonable. 
7. I’ll focus the course on real-life applications of Global Business issues. 

What should you expect from each other (electronic communications, netiquette, cooperation and 
collaboration in discussion, etc.? 

1. Commitment to “The Platinum Rule” and listening to others and appreciating diverse opinions; 
keeping things lighthearted, yet professional. We should all feel safe when communicating and 
collaborating. 

2. Remembering that written expression is difficult and crucial in online courses. When writing and 
reading during discussions strive for effective communication. When you think you have written 
in a “neutral tone” – you may not have.  Shoot for polite. 

3. Learning comes from classmates as well as from the instructor and materials. There is a lot of 
expertise and perspectives to be shared. 

4. Enthusiastic participation!  
5. Whenever outside sources or someone else’s ideas are used, the author and the source will be 

cited. 
6. A forgiving and understanding attitude about each other’s mistakes.  
7. Respect for each other’s privacy. 

What you should expect from yourself to show your commitment to your learning? 

1. Become deeply familiar with the course requirements and course delivery system – Blackboard; 
learning the software skills as needed. 

2. I’ll do the readings, assignments and other tasks in a timely manner; not waiting until the last 
minute. 
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3. I’ll remember that online learning is “anytime and anywhere” can be misleading. Success 
depends on careful planning to integrate your online work with the rest of my life and ensuring 
that I always have access to the internet and my tools when I need them. 

4. I’ll work hard and smart to perform to the best of my abilities; dedicating at least 11 – 13 hours 
per week.  

5. I’ll proofread my work meticulously. I’ll remember that the Spelling and Grammar checker is not 
flawless! 

6. I’ll try to help myself or ask for help when needed for technical or learning problems I run into – 
ASAP! 

7. I’ll be self-motivated and self-disciplined so that I’m scheduling my work (and personal, family, 
job) throughout the week properly – logging in regularly and checking for Announcements daily.  

8. I’ll make sure that I have full time access to a work space that fits my needs and full access to 
the technologies needed for the course. 

9. I’ll first draft all my work in a word processor, not in Blackboard and make sure that I have 
always made a backup copy that is safe. 

Course Evaluations 

As a final assignment, students are expected to complete an anonymous online course evaluation. These 
evaluations provide important feedback to the professor and the college. The results are used for course 
improvement as well as BBA Program enhancements. These evaluations are also important for 
identifying those aspects of the course that work well so that they can be exploited further. 

You will receive an email from the College of Business Administration inviting you to complete your 
course evaluation (email “From” will note “surveys@uic.edu”). You will also receive a confirmation 
when you have completed the evaluation. Your individual answers will remain completely anonymous as 
the answers cannot be traced back to individual student identification. Statistical summaries of class 
responses are used for course and program improvements. The system does keep track of how many 
students have completed evaluations, but not who has and hasn’t completed them. Reminders are sent 
out prior to the end of the term. 

College of Business Administration and University Policy Resources 

Introduction 
From Vice Provost for Faculty Affairs – Dr. Renee Taylor: “As an academic community, UIC is committed 
to providing an environment in which research, learning and scholarship can flourish and in which all 
endeavors are guided by academic and professional integrity. All members of the campus community – 
students, staff, faculty and administrators – share the responsibility of ensuring that these standards are 
upheld so that such an environment exists.” (2/3/2015) 
 
Accommodations for Students with Disabilities 
Please note that if you have a disability that requires accommodations, it’s critical that you share this 
information immediately so that there will be enough time to make those accommodations. This can be 
especially important in online courses. Students requesting accommodation must provide each 
instructor with their “Letter of Accommodation” – a document outlining the specific accommodations 
requested for a specific course. 
 
More information may be found at: 
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Disability Resource Center (DRC) - https://drc.uic.edu/ 
UIC Disability Resources - http://disabilityresources.uic.edu/ 
These letters are developed by the DRC in coordination with the student and presented to the instructor 
by the student prior to the start of each semester. 
 
Academic Integrity and Student Honor Code 
This course and its associated coursework are being administered under the policies of the University of 
Illinois at Chicago (UIC) College of Business Administration (CBA) Honor Code. All students are expected 
to respect and uphold the CBA Student Honor Code found on pages 9-10 of the UIC Business Student 
Handbook: https://businessconnect.uic.edu/sites/default/files/Documents/handbook-2015-2016.pdf or 
in the Undergraduate Catalog at http://catalog.uic.edu/ucat/colleges-depts/business-
administration/#j4. 
 
In keeping with CBA policy, evidence of academic dishonesty may result in a failing grade for the course 
and disciplinary review by the University.  Academic dishonesty includes, but is not limited to, cheating 
(giving or receiving aid), fabrication/falsification, plagiarism (including not accurately referencing source 
material), bribes, favors or threats, examination by proxy (taking an exam for someone else), grade 
tampering and submitting non-original works authored by someone other than the student. Instances of 
academic misconduct by students will be handled pursuant to the UIC Student Disciplinary Policy: 
http://dos.uic.edu/docs/Student%20Disciplinary%20Policy.pdf 
 
Refer to the UIC Student Disciplinary Procedures for definitions and details: 
UIC Student Standards of Conduct 
http://dos.uic.edu/docs/Standards%20of%20Conduct.pdf 
UIC Student Disciplinary Actions 
http://dos.uic.edu/docs/Disciplinary%20Actions.pdf 
 
Copyright and Intellectual Property 
The importance of how you cite your sources is described in the following video from Duke University. 
View “Avoiding Plagiarism – Citing Sources Matters” at: http://library.duke.edu/research/plagiarism/. 
This page also includes a good tutorial on plagiarism. 
 
For an extensive review and set of resources for “Copyright and Fair Use: Copyright Overview”, please 
visit: http://researchguides.uic.edu/copyright 
For an excellent resource on avoiding plagiarism, please see: 
http://researchguides.uic.edu/etds/plagiarism 
 
Diversity Statement 
As one of the most ethnically and culturally diverse universities in the country, UIC’s welcoming 
environment gives you the chance to study, work and grow with classmates who will broaden your 
perspectives and worldview.  
The Office of Diversity provides a welcoming message and resources to enhance your life here at UIC 
and can be found at: http://diversity.uic.edu/ 
For a variety of diversity resources, you can go to: 
https://www.hr.uic.edu/diversity_at_uic/diversity_resources/ 
 
Religious Holidays 

https://drc.uic.edu/
http://disabilityresources.uic.edu/
https://businessconnect.uic.edu/sites/default/files/Documents/handbook-2015-2016.pdf
http://catalog.uic.edu/ucat/colleges-depts/business-administration/#j4
http://catalog.uic.edu/ucat/colleges-depts/business-administration/#j4
http://dos.uic.edu/docs/Student%20Disciplinary%20Policy.pdf
http://dos.uic.edu/docs/Standards%20of%20Conduct.pdf
http://dos.uic.edu/docs/Disciplinary%20Actions.pdf
http://library.duke.edu/research/plagiarism/
http://researchguides.uic.edu/copyright
http://researchguides.uic.edu/etds/plagiarism
http://diversity.uic.edu/
https://www.hr.uic.edu/diversity_at_uic/diversity_resources/
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Given the diversity of our UIC community, it is useful to note that this includes many religious groups. 
The UIC Senate drafted a policy for respecting religious holidays in 1988. If you feel that you need help 
to respect both a religious holiday and your course work – Please contact your instructor as soon as 
possible. 
Here is the schedule of Religious Holidays for FY15 – FY17 
http://oae.uic.edu/docs/ReligiousHolidaysFY20152017.pdf 
 
Non-Discrimination Statement and Grievance Procedures 
UIC is committed to the most fundamental principles of academic freedom, equality of opportunity, and 
human dignity involving students and employees. Freedom from discrimination is a foundation for all 
decision making at UIC. Students are encouraged to study the “Nondiscrimination Statement”. Students 
are also encouraged to read the document “Public Formal Grievance Procedures”. Information on these 
policies and procedures is available on the University web pages of the Office of Access and Equity: 
http://www.uic.edu/depts/oae. 
 

http://oae.uic.edu/docs/ReligiousHolidaysFY20152017.pdf
http://drc.uic.edu/uic-nondiscrimination-statement/
http://registrar.uic.edu/campus_policies/public_grievance_procedures.html
http://www.uic.edu/depts/oae

