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Introduction to Marketing  
MKTG 360 – CRN 12899 

Fall 2018 
Time: TR 9.30 – 10.45 A.M.  

Location: BSB 250 
 
 

Instructor Teaching Assistants 

Dr. Anne Mägi      Saumya Agrawal 
Office: University Hall 2224    E-mail: sagraw22@uic.edu 
E-mail: amagi@uic.edu Talish Barmare 
Phone: 312-996-4480 E-mail: tbarma2@uic.edu 
Office hours: T. 2 – 3 pm/ Office: University Hall 2224 
W. 11 am - noon Phone: 312-996-4480  
 Office hours: T/T. 11 am – 1.30 pm 
 
Required Text 
MKTG12 by Lamb, Hair, and McDaniel, published by South-Western/ Cengage Learning.  
 
The book comes with a number of online study tools such as videos and online quizzes that will 
help you study the material. If you would like to be able to access these online study tools, please 
make sure that you buy a new copy of the book! 
 
You can also get access to the book and resources though Cengage Unlimited, which is a 
subscription service from the textbook providers. This is a good option for those of you who are 
taking other courses for which you will use textbooks from Cengage. More information about 
Cengage Unlimited will be available online. 
 
 
Course Description and Objectives 
Marketing is all around us. It not only affects us in our daily lives as consumers and citizens but is 
also something that most of us will come into contact with in our professional lives.  
 
This course is designed to help you think like a marketer. In order to do so it will introduce you to 
the most commonly used frameworks and tools that marketers use to analyze a company’s 
environment and make decisions.  
 
For marketing majors, the course will give you an overview of the range of topics in the field as 
well as a base of knowledge that you will need for future marketing classes. For other business 
majors, the course is intended to provide you with a general knowledge of marketing and an 
understanding of the objectives of the marketing professionals that you will interact with 
professionally in your career. For non-business majors, the course will give you a better 
understanding for how marketing can be used by companies as well as other organizations and 
entities.  

https://www.cengage.com/unlimited/
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After completing this course, you should be familiar with key marketing principles, concepts and 
terminology, have an appreciation of why a marketing perspective is important, and understand 
the role of marketing in the company. 
 
The learning objectives for the course are: 
 

• Explain what factors in the external environment that will affect a marketing strategy 
 

• Recognize and understand components of the overall marketing strategy: segmentation, 
targeting, and positioning 

 

• Recognize and explain options for how a company can implement strategies for the 
marketing mix variable product 

 

• Recognize and explain options for how a company can implement strategies for the 
marketing mix variable price 

 

• Recognize and explain options for how a company can implement strategies for the 
marketing mix variable place 

 

• Recognize and explain options for how a company can implement strategies for the 
marketing mix variable promotion 

 
 
Course Format 
Due to the size of the class, this is lecture-based course. To get the most out of the lectures you 
should prepare by reading the assigned materials before class. Lecture note handouts will also be 
available on the course website. These will let you concentrate on the lecture content and the 
examples I will discuss, rather than having to copy down all the main points from the lecture 
presentation.  
 
The lecture notes on Blackboard do not include everything that I present in class, such as 
examples and explanations. I strongly recommend you use the lecture handouts for note taking, 
e.g., covering the examples I use in class, and any questions or reflections you have about the 
material while you listen. Taking notes by hand will increase how much you remember from each 
lecture. 
 
 
Classroom Etiquette 
Your own behavior as well as that of your classmates will influence that quality of the lectures. I 
expect that you will behave in a professional manner when attending lectures. This means that 
you will: 
 

• Arrive on time. If you need to arrive late or leave before the end of the lecture, please do 
so discreetly and chose a seat close to an aisle. 
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• Don’t talk during the lecture. Even though you think you are talking quietly, sound travels 
easily in large lecture halls and any talking will create noise that will prevent other 
students from hearing the lecture and me from giving the lecture. 
 

• Don’t eat in class. As far as I am concerned you can bring a beverage to class as long as 
you take any cans or bottles with you when you leave. 
 

If you do not feel that you will be able to adhere to these rules, do not attend the lecture! If 
necessary, my TA or I will ask any student who disturbs the lecture to leave.  
 
 
Blackboard Website 
This course will utilize the Blackboard (Bb) web site. If you are unfamiliar with using Bb, please 
direct your questions to Academic Computing. If you do not use your UIC e-mail address as your 
primary e-mail account, you must forward your UIC mail to the primary account. If you have not 
already done so, I recommend you download the Bb app on your phone for easy access to course 
information. 
 
Please make a habit of checking the website for announcements that I, or my TA, may post 
between classes. We will use Bb for posting information about such things as exams and the 
posting of grades.  
 
 
Exams 
There will be four exam opportunities during the semester. The first three exams will cover the 
materials in the preceding weeks and the forth is a comprehensive final. The exams will be 
multiple-choice and worth 200 points each (50 questions worth 4 points each). The exams will be 
based on the readings as well as on the lecture material. Most of the topics that I cover in class 
are also covered in the book, but due to its condensed nature, I cover a few additional concepts 
and ideas in class.  
 
Your exam grade will be based on the three best results out of the four exams. That means that if 
you are satisfied with your grade after the first three exams, you do not have to take the optional 
final.  
 
You must bring your official UIC photo ID and a soft lead #2 pencil with eraser to the exams. You 
cannot use any books, notes, or electronic devices during the exams. If you do, you will receive a 
zero on the exam. 
 
 
Individual Assignments 
There are four individual written assignments this semester. Each assignment will be described on 
Blackboard. Your assignment submissions need to be uploaded on Blackboard by the end of the 
day on the date provided in the syllabus. Points will be deducted for not following the specified 
format. For the Marketing Idea assignment, you will upload a draft version of the paper for 
feedback before the final submission. 
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Late submissions are accepted but will receive a deduction of 10 points per day the assignment is 
late. Also, this is an individual assignment. If two or more identical solutions have been turned in, 
both students will receive a zero on that assignment. 
 
 
Weekly Quizzes 
There will be 12 online for credit quizzes during the semester, each containing 10 questions and 
worth 10 points. The quizzes are due on Sundays at 11:59 PM and follow the schedule of readings.  
 

Please note that after the deadline for each quiz, there will be no make-up opportunities for 
that particular quiz. It is your responsibility to make sure that you take the quiz at a time and 
place that allows you a secure Internet connection. Not being able to take the quiz because you 
lost your Internet connection just before the deadline will not be a reason for getting a make-up 
opportunity. 

 
The intent of the quizzes is to encourage you to keep up with the reading assignments. Since you 
will be taking the quizzes online, you can use your textbook while doing so, but you are expected 
to work on the quizzes on your own. Correct answers for the quizzes will be available on Bb after 
the quiz deadline. You can access a past quiz with the correct answers by clicking on the quiz 
grade in MyGrades. 
 
The quizzes will be automatically graded in Bb, and your grade should appear in MyGrades 
directly after you have completed each quiz. Please make sure that your grade has been recorded 
correctly. It is important that you notify us about any missing quiz grades right away. We will 
not be able to address any potential technical issues with the quizzes once the correct answers for 
that quiz have been posted.  
 
 
In-Class Participation 
This semester I will be using an in-class response system using the online web-tool 
polleverywhere.com. To encourage participation, you can earn extra credit by participating in 
polls and quizzes in class using your phone or other device with Internet connection. Information 
on how to participate and the amount of extra credit you can earn will be available on 
Blackboard.  
 
 
Department of Managerial Studies’ Study Pool  
You have the ability to earn 2% extra credit via participation in the Department of Managerial 
Studies’ Study Pool or via the alternative methods on the Menu of Extra Credit Alternatives. Note 
that a student may not receive more than 2% extra credit through participation in study pool 
research and/or the research alternatives. Complete information about the study pool is available 
on Blackboard. 
 

 
Online Course Evaluations  
As a final assignment, you are expected to complete a confidential online course evaluation 
known as a SIT evaluation. These evaluations provide very important feedback to me as well as 
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the college and will be used for course improvement. You will receive an email from the Office of 
Faculty Affairs inviting you to complete your course evaluations and will receive an email 
confirmation when you have completed each one. Your answers will remain completely 
confidential.  
 
 
Grading 
The total points possible for this course is 1,000: 600 (your three best exam scores) + 120 (12 
quizzes worth 10 points each) + 180 (three individual assignments worth 60 points each) + 100 
(Marketing Idea paper).  
 
Through the research study pool, you can earn a maximum of 2% of total points possible (20 
points). The amount of extra credit available for in-class participation will depend on the extent to 
which the in-class response system will be used but will not exceed 2.5% of points possible.   
 
Grades will be assigned as follows: 
 

Percentage range Grade 

90.0% - 100.0% A 
80.0% -   89.9% B 

70.0% -   79.9% C 

60.0% -   69.9% D 
< 60.0% F 

 
 
The grades for each exam may be curved to remove the effects of problem questions. Before 
posting the results for each exam I will carefully review the results for each question to determine 
whether the way it was constructed caused many students to misunderstand it. Any such 
questions will be removed from the grade calculation. Once the results for the exams are posted, I 
will not make any further adjustments unless we have made a clerical error when entering your 
grade. In addition, I will not curve the final grade and do not use any rounding. For example, you 
need 900 points for an A and any score lower than that will be a B.  
 
I would also like to emphasize that I do not negotiate grades! Inevitably, a few of you will end up 
being less than half a percentage point away from the next grade level, as there will be students 
who just make a particular grade level with the same margin. I know that that is frustrating for 
those of you who are very close to a grade, but that is the nature of the grading system. To bump 
up students who are just below a grade level will be unfair to other students.  
 
If you have difficulty with the course, see me in time to do something about it, especially if you 
depend on the grade in this course for scholarships, graduation, risk of academic probation, etc. 
Incomplete grades can only be given with a completed contract between the student and the 
instructor and only under extraordinary circumstances. Please see the undergraduate catalog for 
what grade you need to pass the course.  
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Disability Services 
Concerning disabled students, the University of Illinois at Chicago is committed to maintaining a 
barrier-free environment so that individuals with disabilities can fully access programs, courses, 
services, and activities at UIC. Students with disabilities who require accommodations for full 
access and participation in UIC Programs must be registered with the Disability Resource Center 
(DRC). Please contact DRC at (312) 413-2183 (voice) or (312) 413- 0123 (TDD).  More information 
may also be found at the DRC Website located at http://drc.uic.edu/. 
 
Students requesting accommodation must provide me with a letter outlining the specific 
accommodations requested for this course. These letters are developed by the DRC in 
coordination with any student who requires accommodations. 
 
 
Religious Observances 
Students who have a major religious observance that conflicts with an exam must provide notice 
of the date(s) to your TA, in writing, during the first three weeks of the semester so we can 
arrange an alternative testing time. No make-up exams will be given without this notification. 
 
 
Academic Integrity 
This course and its associated coursework are being administered under the policies of the 
University of Illinois at Chicago (UIC) College of Business Administration Honor Code. All students 
are expected to respect and uphold the Honor Code found at this link: 
http://catalog.uic.edu/ucat/colleges-depts/business-administration/#j4.  
 
In keeping with CBA policy, evidence of academic dishonesty may result in a failing grade for the 
course and disciplinary review by the University. Academic dishonesty includes, but is not limited 
to, cheating (giving or receiving aid), fabrication/falsification, plagiarism (including not accurately 
referencing source material), bribes, favors or threats, examination by proxy (taking an exam for 
someone else), grade tampering and submitting non-original works authored by someone other 
than the student. Refer to the student handbook or Student Disciplinary Procedures for 
definitions and details:  
http://www.uic.edu/depts/dos/docs/Disciplinary%20Actions.pdf  
 
  

http://drc.uic.edu/
http://catalog.uic.edu/ucat/colleges-depts/business-administration/#j4
http://www.uic.edu/depts/dos/docs/Disciplinary%20Actions.pdf
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Tentative Course Schedule 
 
The schedule may change over the course of the semester. Please check Blackboard regularly for 
potential updates. 
 

Date Topics Assignments 

Tuesday, Aug. 28 
What is marketing? Course and topic overview Chapter 1  

Thursday, Aug. 30 

Tuesday, Sept. 4 
Making strategic decisions based on what we know 
about the environment 

Chapters 2 and 4  
Thursday, Sept. 6 

Tuesday, Sept. 11 

Understanding the buyer 

Chapter 6 and 7  
Assignment 1 due on 
Blackboard on Thursday, 
Sept. 13, by 11:59 PM Thursday, Sept. 13 

Tuesday, Sept. 18 
Who should we market to? Segmentation, targeting, 
differentiation and positioning 

Chapter 8 

Thursday, Sept. 20 

Tuesday, Sept. 25 Exam 1 Chapters 1, 2, 4, 6-8 

Thursday, Sept. 27 Learning about the market: Marketing research Chapter 9 

Tuesday, Oct. 2 
What is a product? Chapter 10 

Thursday, Oct.4 

Tuesday, Oct. 9 
Developing new products and managing the product 
life cycle 

Chapter 11  
Assignment 2 due on 
Blackboard on Thursday, 
Oct. 11, by 11:59 PM Thursday, Oct. 11 

Tuesday, Oct. 16 Marketing of services Chapter 12 

Thursday, Oct. 18 Retailing 

Chapter 14  

Marketing Idea draft due on 
Sunday, Oct. 21, by 11:59 
PM 

Tuesday, Oct. 23 
Marketing Channels and Supply Chain Management Chapter 13 

Thursday, Oct. 25 

Tuesday, Oct.30 Exam 2 Chapters 9-14 
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Date Topics Assignments 

Thursday, Nov. 1 Marketing Communications Chapter 15 

Tuesday, Nov. 6 
Advertising, Sales Promotions, and PR Chapter 16 

Thursday, Nov. 8 

Tuesday, Nov. 13 

Personal Selling, CRM and Social Media Marketing 

Chapter 17 and 18 

Assignment 3 due on 
Blackboard on Thursday, 
Nov.15, by 11:59 PM 

Thursday, Nov. 15 

Tuesday, Nov. 20 Global marketing Chapter 5 

Thursday, Nov. 22 Thanksgiving  

Tuesday, Nov. 27 

Making Pricing Decisions 

Chapter 19 
Marketing Idea paper due 
on Thursday, April 29, by 
11:59 PM Thursday, Nov. 29 

Tuesday, Dec. 4 Course summary  

Thursday, Dec. 6 Exam 3 Chapters 5, 15-19 

Finals week 
Comprehensive final exam 
See UIC campus final exam schedule 
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