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Global Marketing 
MKTG 469 - 31296 

Spring 2016, University of Illinois at Chicago 

 

Instructor  

Tatiana V. Barakshina, MBA Classroom: 2BH 208 

Office Hours: By Appointment Meeting time: M/W/F, 12:00 – 12:50 PM 

Email: tbarak2@uic.edu  

Office/mobile: 630-818-7144  

  

 

Prerequisites 

MKTG 360 (Introduction to Marketing) and BA 200 (Management Communication) 

 

Required text 

Global Marketing, 8th edition, Warren J. Keegan, and Mark C. Green, from Pearson. The book is 

available for purchase or rent at coursesmart.com or at Amazon.com. 

 

 

Learning Outcomes 

 

This course is designed to provide you with knowledge beyond that of domestic marketing that 

would enable you to make practical decisions relevant to entering and competing in foreign 

markets. The course introduces the main characteristics of international markets and addresses the 

impact of global environmental factors (economic, social, legal, and cultural) on marketing 

decisions such as market entry, product development, pricing, promotion, and distribution.  

 

The learning outcomes for the course are that at the end of the semester students will be able to: 

 

 identify and explain fundamental issues facing companies expanding into foreign markets  

 identify and evaluate approaches for entering international markets  

 analyze global marketing situations and develop effective marketing plans 

 describe how culture impacts marketing plans and strategies. 

 

 

Below are some things you can think about that will help you learn more about global 

marketing, and implement the learnings in your career. 

 

What geographic markets – outside of your home country – have you visited? 

What were some products and services that surprised you or caught your attention in these 

countries?  

Were these products local or global? 
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Teaching Method 

 

The course will utilize lectures, case discussions, article readings, two team projects and in-class 

presentations. The course is structured so that each week we will have a lecture, a case discussion 

and a teamwork session. Case discussions (typically held on Wednesdays) may involve brief initial 

polling related to the case, and a group discussion of key issues related to the case. During 

teamwork sessions (typically held on Fridays), you will be making progress towards completion of 

the two group assignments: a country report and a marketing plan. I strongly encourage you to be 

smart about spending your time together as a team, to come prepared and be focused in your 

discussions. I also urge you to use your teamwork time for discussion strategic direction and 

agreeing on action points.   

 

Communicating with me 

 

We will use Piazza (comes from the Italian word “plaza” – a place to gather and share knowledge 

and ideas) for communication. You will receive an intro email from me about connecting to Piazza. 

You can make your questions private or public, you can answer your fellow student questions too. 

You can also remain anonymous while asking a question. I will use Piazza’s polls occasionally to 

get your views on some ideas.  Please direct all your questions to me through Piazza – not by 

email.  
 

Find our class page at: https://piazza.com/uic/spring2016/mktg469/home 

 

Participation and attendance  

 

Since many of our class meetings emphasize your participation (e.g., through case discussions), 

this will be a graded component of the class accounting for 10% of your overall course grade. I will 

circulate attendance sheets that you must sign during class time. If you miss a class, it is your 

responsibility to inquire with a classmate about any class notes/examples you may have missed. 

 

Class attendance is mandatory. If you have to be absent, you need to notify me before class before 

the class starts, preferably 24 hours in advance. 3 absences with prior notification will not be 

penalized. Additional absences without prior discussion and consent from me results in a zero for 

your participation grade. If you know that you will have to miss more than three classes, e.g., due 

to serious illness or injury that requires hospitalization, you must contact me to discuss how to 

compensate for missed classes.  Full attendance will be rewarded with bonus points. 

 

Late arrival or early departure will be marked as an absence. If you have an acceptable reason for 

having to leave class early, please notify me before class.     

 

While attending class is a prerequisite for receiving a good participation grade, you are expected to 

participate in class by answering questions or contributing to case discussions. To receive an A for 

your participation grade, you need to both have a good attendance record and regularly contribute 

in class. Outstanding contributions (insightful observation, active listening to peer presentations) 

may be rewarded with bonus points. 

 

  

https://piazza.com/class/ij4yy8wbpqn4ax?cid=4
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BlackBoard 

 

Lecture slides will be posted on BlackBoard the day before class.  Blackboard is also where I will 

post announcements, on-line discussion questions, case preparation, grades. I will use BB for 

posting information about such things as announcements, assignments, case preparations, and 

posting of grades.  It is your responsibility to stay current with information about the course.  

Please check BB daily! 

 

 

Policy of Professional Behavior in the Classroom 

The success of this course depends upon the level and quality of communication in the classroom. 

The College of Business Administration is a professional school dedicated to preparing students for 

careers in business.  The proper classroom environment will help us to learn, communicate and 

enjoy the class.  

 

These classroom policies help to promote and maintain a professional atmosphere conducive for 

effective learning: 

 Being prepared to contribute each class session 

 Thoughtful listening and interaction 

 Shutting off all cell phones before entering class 

 Arriving for class promptly. Please do not be late – it is disruptive for class and teamwork 

 Being courteous and respecting the views and opinions of your fellow students 

 

Quizzes 

There will be two in-class quizzes during the semester. The quizzes will be closed book, and will 

take approximately 10-15 min of the in-class time. 

 
Case study discussions 

Each Wednesday will be dedicated to a particular case discussion. Your active participation in case 

discussions is very important, and will be graded separately from other class participation and 

attendance. Please come to class prepared, which means having read the case in the book AND 

additional information about companies discussed in the case. I encourage you to use library 

resources and other free open sources to better understand companies discussed in each case. 

Please expect to be called on to contribute to case discussions if you do not volunteer your views.  

 
Written assignments 

There will be three individual written assignments, which you are required to submit through 

Blackboard.   

 
Team Project. Part I – Country Report 

A significant part of the semester will be a group project in which you will be creating a marketing 

plan for the launch of a product or service in a foreign market. As a first step towards the marketing 

plan, each team will develop a country report where the product/service launch will take place. 

 

Each team will submit a written country report early in the semester.  We will spend more time on 

country selection in one of the teamwork sessions, as there are multiple factors to consider while 

choosing a country for the report: exposure to the country culture by team members, language of 
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the online materials pertinent to the country of choice, and economic potential of the selected 

country from the marketing perspective. This report should be about 10 double-spaced pages 

excluding references and appendices. 

 

While developing the country report, you will be asked to use the business press, our library 

resources, the internet, and global databases to investigate the assigned country.   

 

Guidelines for the country analysis report will be available on Blackboard. 

 

Team Project. Part II – Marketing Plan  

We will focus on a specific industry, and the process of selecting a particular product or service 

will be discussed in detail during one of the class sessions. You will be advised of resources from 

which to select a product.  This will be explained in detail in the second week of the course. 

 

As a team, you will submit a written marketing plan as well as present your findings to the class 

at the end of the semester. Your written report should be 15 double spaced pages excluding 

bibliography and exhibits. Detailed guidelines for the project will be available on Blackboard.  

 

You will be asked individually and as a team member to provide both in-class discussions and 

written analysis that will enable you to examine the business environment and focus on global 

marketing problems and opportunities.  You are encouraged to bring to class or email me relevant 

and timely global marketing articles for class discussion. 

 

Each team will ultimately develop a marketing strategy and plan for a global enterprise in a foreign 

country.  The marketing plan will cover the following areas: 

 

 Product or service description 

 Cultural implications of distribution market 

 Market description and target segments 

 Competitive advantage – value proposition 

 Competitive threats 

 Distribution model 

 Product pricing considerations. 

 

 

Teamwork 

Country report and marketing plan will be developed by student teams. Each team will consist of 

five individuals. The team membership will be assigned in the second week of the course.  

 

You will be asked to put together a group contract that sets forth the guidelines that will govern the 

group throughout the semester. Students are expected to contribute equally to the team project. 

Confidential peer evaluations will be used to deduct points for inferior or negative contributions.  

 

Students, undoubtedly, will assume various roles within their team based on their interests and 

areas of expertise. However, this is a team project and individual contributions must be coordinated 

and incorporated into the final project. The coherence of the report will affect its grade.  
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Group progress for country report and marketing plan is required to be submitted to me on weekly 

basis. Each Friday, I will provide a template to follow for each section of the team project.   

 

Country report and Marketing Plan must be submitted to me in a hardcopy by the specified due 

date. Additionally, you are required to submit it through Turnitin.com – the resource that helps you 

improve your writing and quoting skills. Acceptable originality score is below 20%. At least one 

team member will need to create an account to access Turnitin.com. 

 

Team Collaboration Evaluation 

 

On Friday, April 29, every student will turn in an evaluation form in which they rate the 

performance of each of their teammates. There could be a penalty of a student’s project grade if 

she/he does not turn in the peer evaluations on time.  A copy of the peer evaluation form is 

enclosed at the end of this syllabus. Please read it closely now and let me know if you have any 

questions about it.  

  

The Average Evaluation Score will be converted into a Project Adjustment Coefficient, which will 

affect the Project score.  

 

Tentative Course Schedule (Subject to change) 

All assignments due at noon of the specified date. 

 

Week # 
Week 

starts on 
Topic Reading 

Individual 

assignments 

Group 

progress 

Week 1 11-Jan 
Introduction to Global 

Marketing 

Chapter 1 - pp. 9-

17; 22-28;  

Case 1-2 

45-word 

assignment due 

Jan 15 

  

Week 2 18-Jan 
Global Economic 

Environment 

Chapter 2 - pp. 48-

58 

Case 2-2 

  

Team formed, 

team contract 

developed, 

country 

finalized 

Week 3 25-Jan 
Cultural and Social 

Forces 

Chapter 4 - pp. 

114-124 

Country of 

origin 

assignment due 

Jan 29 

Market 

outlook and 

social 

indicators 

Week 4 1-Feb 
Regulatory Environment 

and IT infrastructure 

Chapter 5 - pp. 

130-153  

Case 5-1 

Chapter 6 - pp. 

167-193   

Cultural 

descriptors 

Week 5 8-Feb 
Market Research - Global 

Spin 

Chapter 6 - pp. 

174-193 
Quiz 1 

Relevant 

industry 

description 
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Week 6 15-Feb 

Global Market Entry 

Strategies and Strategic 

Alliances 

Chapter 9 - pp.252-

286;  

Case 9-1 

Case 9-2 

  

Country 

Reports Due 

on Feb 26 

Week 7 22-Feb 
Country Report 

Discussions 
  

In-class case 

study 

assignments 

Country 

Reports in-

class 

discussions 

Week 8 29-Feb 
Segmentation and 

Positioning 

Chapter 7 - pp. 

198-226;  

Read Kumar & 

Steenkamp (2013) 

  

Segmentation, 

Targeting, 

Positioning, 

Product 

Decisions 

Week 9 7-Mar Branding Decisions 

Chapter 10 - 

pp.297-310; 318-

322;  

Case 10-2 

  

Segmentation, 

Targeting, 

Positioning, 

Product 

Decisions 

Week 10 14-Mar Multi-country Pricing  

Chapter 11 - pp. 

328-339; Case 11-1 

Chapter 11 - pp. 

347-355  

Quiz 2 
Pricing 

structure 

Week 11 21-Mar Spring Break - No Classes 

Week 12 28-Mar 
Global Marketing 

Communication 

Chapter 13 - pp. 

396-420;  

Case 13-2 

  

Big Idea, 

Promotion 

strategy and 

tactics 

Week 13 4-Apr 
Global Marketing 

Channels 

Chapter 12 - 

pp.372-383;  

Case 12-2 

Exam April 6   

Week 14 11-Apr Digital Communication 
Chapter 15 - pp. 

466-483 
  

Marketing 

Plans Due 

April 15 

Week 15 18-Apr Team presentations   
Required class 

attendance 
  

Week 16 25-Apr Team presentations   
Required class 

attendance 

Team 

assessment 

forms due 
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Performance Evaluation 

Your performance in this course is evaluated on a number of activities.  

 

Points distribution 

 

Assignment Points 

Participation & Attendance  100 

Case discussion contribution 100 

In-class quizzes (2) and written assignments 200 

Exam 200 

Team Country Analysis: Written analysis and In-

class discussion 

150 

Team Marketing Plan and Presentation 250 

  

Total 1000 

Team peer evaluations 0-1 coefficient applied 

to both reports 

  

                         Bonus points:  

         Full attendance (no missed classes)  

         Exceptional in-class contribution  

 

Total Grade Calculation 

 

 Percentage range Grade 

90.0% - 100.0% A 

80.0% -   89.9% B 

70.0% -   79.9% C 

60.0% -   69.9% D 

< 60.0% F 
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ACCOMMODATION FOR STUDENTS WITH DISABILITIES  

 

Concerning disabled students, the University of Illinois at Chicago is committed to maintaining a 

barrier-free environment so that individuals with disabilities can fully access programs, courses, 

services, and activities at UIC. Students with disabilities who require accommodations for full 

access and participation in UIC Programs must be registered with the Disability Resource Center 

(DRC). Please contact DRC at (312) 413-2183 (voice) or (312) 413- 0123 (TDD).  . More 

information may also be found at the DRC Website located at 

http://www.uic.edu/depts/oaa/disability_resources/index.html. Students requesting accommodation 

must provide each instructor with a letter outlining the specific accommodations requested for a 

specific course. These letters are developed by the DRC in coordination with the student and 

presented to the instructor by the student prior to the start of each semester.  

 

ACADEMIC INTEGRITY 

 

This course and its associated coursework are being administered under the policies of the 

University of Illinois at Chicago (UIC) College of Business Administration Honor Code. All 

students are expected to respect and uphold the CBA Student Code of Ethics found on pages 8-9 of 

the UIC Business Student Handbook: http://business.uic.edu/docs/default-source/default-

document-library/handbook-2013-2014-for-website.pdf?sfvrsn=2 

 

In keeping with CBA policy, evidence of academic dishonesty may result in a failing grade for the 

course and disciplinary review by the University.  

Academic dishonesty includes, but is not limited to, cheating (giving or receiving aid), 

fabrication/falsification, plagiarism (including not accurately referencing source material), bribes, 

favors or threats, examination by proxy (taking an exam for someone else), grade tampering and 

submitting non-original works authored by someone other than the student. Refer to the student 

handbook or Student Disciplinary Procedures for definitions and details: 

http://www.uic.edu/depts/dos/docs/Standards%20of%20Conduct.pdf and 

http://www.uic.edu/depts/dos/docs/Disciplinary%20Actions.pdf 

For a complete review of UIC policies regarding intellectual integrity and academic honesty, please 

visit: http://www.uic.edu/depts/dos/conductforstudents.shtml 

 

COURSE EVALUATIONS 

 

Because student ratings of instructors and courses provide very important feedback to 

instructors and are also used by administrators in evaluating instructors, it is extremely 

important for students to complete confidential course evaluations online known as a 

"Students for the Improvement of Teaching (SIT)" evaluation. You will receive an email 

from the Office of Faculty Affairs inviting you to complete your course evaluations and 

will receive an email confirmation when you have completed each one. Please save and 

upload your confirmation email for this course to Blackboard. Your answers will remain 

completely confidential, as student names will never be linked to the feedback they 

provide. 
  

http://www.uic.edu/depts/oaa/disability_resources/index.html
http://business.uic.edu/docs/default-source/default-document-library/handbook-2013-2014-for-website.pdf?sfvrsn=2
http://business.uic.edu/docs/default-source/default-document-library/handbook-2013-2014-for-website.pdf?sfvrsn=2
http://www.uic.edu/depts/dos/docs/Standards%20of%20Conduct.pdf
http://www.uic.edu/depts/dos/docs/Disciplinary%20Actions.pdf
http://www.uic.edu/depts/dos/conductforstudents.shtml
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TEAMWORK Evaluation Form 

 

Your Name  

Team Name  

Product  Name  

 

 

 

 

First and last 

name of your 

teammate 

He/she did 

his/her 

fair share 

of the 

project 

He/she was 

enthusiastic 

and fun to 

work with in 

the project 

I learned a 

lot from 

this person 

I would like 

to have 

him/her as 

teammate 

again 

If you had $100 to 

distribute according to 

each member’s 

contribution to both 

projects, how would you 

do it? 

1. 

 

 

 

 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

2. 

 

 

 

 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

3. 

 

 

 

 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

4. 

 

 

 

 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

5. 

 

 

 

 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

     Total $100 
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Signature __________________          Date _________________ 


