
                                                  

 

 
MKTG 469 CRN 32413 Barakshina Spring 2018 

1 

Global Marketing 

MKTG 469 - 32413 

Spring 2018, University of Illinois at Chicago 

 

Instructor  

Tatiana V. Barakshina, PhD, MBA Classroom: 2LCA A007 

Office Hours: By Appointment Meeting time: Tuesday &Thursday,  

11:00 – 12:15 PM 

Email: tbarak2@uic.edu  

Office/mobile/what’s app: 630-818-7144  

Skype: tv_barakshina  

 

Prerequisites 

MKTG 360 (Introduction to Marketing) and BA 200 (Management Communication) 

 

Required text 

Global Marketing, 8
th
 edition, Warren J. Keegan, and Mark C. Green, from Pearson.   

Required starting Week 2 of the course 

 

 

Learning Outcomes 

 

This course is designed to provide you with knowledge beyond that of domestic marketing that 

would enable you to make practical decisions relevant to entering and competing in foreign 

markets. The course introduces the main characteristics of international markets and addresses the 

impact of global environmental factors (economic, social, legal, and cultural) on marketing 

decisions such as market entry, product development, pricing, promotion, and distribution.  

 

The learning outcomes for the course are that at the end of the semester students will be able to: 

 

 identify and explain fundamental issues facing companies expanding into foreign markets  

 identify and evaluate approaches for entering international markets  

 analyze global marketing situations and develop effective marketing plans 

 describe how culture impacts marketing plans and strategies. 

 

You will be asked individually and as a team member to provide both in-class discussions and 

written analysis that will enable you to examine the business environment and focus on global 

marketing problems and opportunities.  You are encouraged to bring to class or email me relevant 

and timely global marketing articles for class discussion. 

 

 

https://ui2web2.apps.uillinois.edu/BANPROD2/bwckschd.p_disp_listcrse?term_in=220181&subj_in=MKTG&crse_in=469&crn_in=32413
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Below are some things you can think about that will help you learn more about global 

marketing, and implement the learnings in your career. 

 

What geographic markets – outside of your home country – have you visited? 

What were some products and services that surprised you or caught your attention in these 

countries?  

Were these products local or global? 

 

Communicating with me 

 

Preferred method of communication is email (tbarak2@uic.edu). Please, make your questions 

detailed and specific. Do not wait until the last minute to ask a question, send questions in advance. 

If you have an urgent question, email me and send a what’s up, so I can check the email and reply 

as soon as I can. 

 

BlackBoard 

 

Lecture slides will be posted on BlackBoard before class.  Blackboard is also where I will post 

announcements, case preparation, grades. It is your responsibility to stay current with information 

about the course.  Please check BB daily and make sure to turn on automatic notifications! 

 

 

Policy of Professional Behavior in the Classroom 

 
The success of this course depends upon the level and quality of communication in the classroom. 

The College of Business Administration is a professional school dedicated to preparing students for 

careers in business.  The proper classroom environment will help us to learn, communicate and 

enjoy the class.  

 

These classroom policies help to promote and maintain a professional atmosphere conducive for 

effective learning: 

 Being prepared to contribute each class session 

 Thoughtful listening and interaction 

 Shutting off all cell phones before entering class 

 Arriving for class promptly. Please do not be late – it is disruptive for class and teamwork 

 Being courteous and respecting the views and opinions of your fellow students 

 

 

Teaching Method 

 

The course will utilize lectures, case discussions, article readings, a semester-long team project and 

in-class presentations. The course is structured so that each week we will have a lecture, a country 

sketch, a case discussion and a teamwork session. Lectures and country sketches will be held on 

Tuesdays. Case discussions and team work will happen on Thursdays. As a student, some of your 

work will be on individual basis, some – working in pairs, and some – working in teams. Below I 

will review each of the work types involved in our class – individual, pairs, and teams. 
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Individual work 

 

I will use lecture style to work through the most critical material in each chapter. Each lecture is 

uploaded before class, so you will have the opportunity to download, review and make notes. I will 

target to spend around 45 min each Tuesday on lectures. In preparation for each lecture, please read 

assigned chapter pages from Keegan&Greene. Be prepared to discuss the material and answer short 

pop quizzes on Tuesday. This counts towards your participation grade, discussed below. 

 

 

Participation and attendance  

 
Since all of our class meetings emphasize your participation (e.g., through case discussions), this 

will be a graded component of the class accounting for 1/6 of your overall course grade. I may 

circulate attendance sheets that you must sign during class time, or use polling participation and 

in-class assignments to record your attendance. If you miss a class, it is your responsibility to 

inquire with a classmate about any class notes/examples you may have missed. 

 

Class attendance is mandatory. If you have to be absent, you need to notify me by email before 

class, preferably 24 hours in advance. Two absences with prior notification will not be penalized. 

Additional absences without prior discussion and consent from me result in an up to 16% deduction 

from your final points count. If you know that you will have to miss more than two classes, e.g., 

due to serious illness or injury that requires hospitalization, you must contact me to discuss how to 

compensate for missed classes.   

 

Late arrival or early departure will be marked as an absence. If you have an acceptable reason for 

having to leave class early, please notify me before class.     

 

While attending class is a prerequisite for receiving a good participation grade, you are expected to 

participate in class by answering questions or contributing to case discussions. To receive an A for 

your participation grade, you need to both have a good attendance record and regularly contribute 

in class. Outstanding contributions (insightful observation, active listening to peer presentations) 

will be encouraged, noted and rewarded. 

 

Quizzes 

 
There will be two in-class quizzes during the semester. Each quiz will take about 30 min. and will 

include multiple choice and discussion questions. 

 
Case study discussions 

 
First half of each Thursday class will be dedicated to a particular case discussion. Your active 

participation in case discussions is very important, and will be part of your participation grade. 

Please come to class prepared, which means having read the case in the book AND additional 

information about companies discussed in the case. I encourage you to use library resources and 
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other free open sources to better understand companies discussed in each case. Please expect to be 

called on to contribute to case discussions if you do not volunteer your views.  

 
Written assignments 

 

There will be two individual take home written assignments, which you are required to submit 

through Blackboard.  There will be one in-class research assignment.  

 
 

Work in Pairs 

 

Over the course of the semester, we will present/listen to 24 country sketches. Each sketch will be 

prepared and presented  by two students. During the course of our class, each student will 

participate in one country sketch. Sign up for country sketches here: 

 

https://docs.google.com/spreadsheets/d/1M0XfKz0imQD16IiOJFEWYsR_DhTx1ys4iWHuM4GG

QVo/edit?usp=sharing 

 

[Tab Country Sign Up. Make sure you are accessing from your uic.edu account] 

 

Template to develop a country sketch will be available on BB.  

 

When grading the country sketches, I will evaluate factual completeness and accuracy, as well as 

the engaging fashion and creativity presentation approach. 

  

 

Work in Teams 
 
A significant part of the semester will be a team project in which you will be creating a marketing 

plan for the launch of a product or service in a foreign market. As a first step towards the marketing 

plan, each team will develop a country report where the product/service launch will take place. As 

a second step, you will develop the plan to market a product or a service to consumers in that 

country (segmentation and targeting, promotion, pricing, distribution strategies, and expected 

outcomes). Team project will last the entire semester, and will be divided into two parts: Part 1 

(Country Overview) and Part 2 (Marketing Plan).  

  

https://docs.google.com/spreadsheets/d/1M0XfKz0imQD16IiOJFEWYsR_DhTx1ys4iWHuM4GGQVo/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1M0XfKz0imQD16IiOJFEWYsR_DhTx1ys4iWHuM4GGQVo/edit?usp=sharing
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Each student will need to join a team. Each team will consist of four individuals. Make sure you’ve 

joined a team by the beginning of the class Tuesday January, 23. Here’s the link to sign up to be 

part of a team: 

 

https://docs.google.com/spreadsheets/d/1M0XfKz0imQD16IiOJFEWYsR_DhTx1ys4iWHuM4GG

QVo/edit?usp=sharing 

 

[Tab Team Sign Up. Make sure you are accessing from your uic.edu account] 

 

 

You will be asked to put together a group contract that sets forth the guidelines that will govern the 

group throughout the semester. Students are expected to contribute equally to the team project. 

Confidential peer evaluations will be used to deduct points for inferior or negative contributions.  

 

Students, undoubtedly, will assume various roles within their team based on their interests and 

areas of expertise. However, this is a team project and individual contributions must be coordinated 

and incorporated into the final project. The coherence of the report will affect its grade.  

 

 

Each Thursday, we will allocate time to work in teams.  During the teamwork session, where 

students work in teams and make progress on the team projects. During the teamwork sessions, you 

will be making progress towards completion of the Team Project (Part 1: a detailed country report 

and Part 2: a marketing plan). I strongly encourage you to be smart about spending your time 

together as a team, to come prepared and be focused in your discussions. I also urge you to use 

your teamwork time for discussion strategic direction and agreeing on action points.   

 

Group progress for country report and marketing plan is required to be submitted to me on weekly 

basis in the provided template. Our class is built upon finding and structuring relevant information, 

so make sure that each team has one or two laptops connected to the Internet during each session 

on Thursday. 

 

Finished Country Overview and Marketing Plan must be submitted to me electronically via 

Blackboard by the specified due date. Authenticate feature will be used to check for plagiarism. 

 

  
Team Project. Part 1 – Country Overview 

 
 

Each team will submit a written country report early in the semester.  We will spend more time on 

country selection in one of the teamwork sessions, as there are multiple factors to consider while 

choosing a country for the report: exposure to the country culture by team members, language of 

the online materials pertinent to the country of choice, and economic potential of the selected 

country from the marketing perspective.  

 

https://docs.google.com/spreadsheets/d/1M0XfKz0imQD16IiOJFEWYsR_DhTx1ys4iWHuM4GGQVo/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1M0XfKz0imQD16IiOJFEWYsR_DhTx1ys4iWHuM4GGQVo/edit?usp=sharing
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While developing the country report, you will be asked to use the business press, our library 

resources, the internet, and global databases to investigate the assigned country.   

 

Guidelines for the country report will be available on Blackboard. This report should be about 10 

double-spaced pages excluding references and appendices. 

 

 

Team Project. Part 2 – Marketing Plan  

 
We will focus on a specific industry, and the process of selecting a particular product or service 

will be discussed in detail during one of the class sessions. You will be advised of resources from 

which to select a product.  This will be explained in detail in the second week of the course. 

 

Part 2 of Team Project should be 15 double spaced pages excluding bibliography and exhibits. 

Detailed guidelines for the project will be available on Blackboard.  

 

Each team will ultimately develop a marketing strategy and plan for a global enterprise in a foreign 

country.  The marketing plan will cover the following areas: 

 

 Product or service description 

 Cultural implications of distribution market 

 Market description and target segments 

 Competitive advantage – value proposition 

 Competitive threats 

 Distribution model 

 Product pricing considerations. 

 

Final Presentation 

 

In addition to submitting the complete copy of Team Project, you will be asked to present the 

country overview and your marketing plan to your classmates at the end of the semester. The last 

two weeks in class will be dedicated solely to final team presentations. Guidelines for preparing 

final presentations will be available on BB. I will also discuss the approaches which yield best 

presentations as we approach the final presentation weeks. 

 

Peer Evaluation 

 

Two times in the semester, every student will be required to turn in an online evaluation form in 

which they rate the performance of each of their teammates. You will be required to assess each 

peer’s content-specific, logistical, creative and emotional contribution to the group project. There 

could be a penalty of a student’s project grade if she/he does not turn in the peer evaluations on 

time. The Average Evaluation Score will be converted into a Project Adjustment Coefficient, 

which will affect the Group Project score (both the written component and the presentation).  
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Tentative Course Schedule (Subject to change) 

  

 

Week 

# 

Week 

starts 

on 

Topic Tuesdays Thursdays 

   Student Pair Student Pair Group 

   Read and Prepare Submit Present 
Read and 

Prepare 
Present Submit 

   Before class by 11-00 am In class Before class In Class After Class 

WK 1 15-Jan Introduction   Syllabus, class structure   

Case 1 

(available on 

BB) 

   

WK 2 22-Jan 
Global Economic 

Environment 

Chapter 1 (9-17; 22-28) 

Chapter 2 (48-58) 
 Brazil Case 2-2 Mexico  

Membership, 

contract and 

country 

finalized 

WK 3 29-Jan 
Cultural and Social 

Forces 
Chapter 4 (114-124) 

Country of 

origin 

assignment 

Argentina 

Peru 
Trip to library 

WK 4 5-Feb 
Legal Environment and 

IT infrastructure 

Chapter 5 (130-153) 

 
 

Russia 

Turkey 
Case 5-1 

Saudi Arabia 

UAE 

Market outlook 

and indicators 

WK 5 12-Feb Market Research   

Quiz 1  

Chapter 6 (167-193) 

 

  

Case: BIG Data 

(available on 

BB) 

Case 6-2 

Netherlands 

Switzerland 

Cultural 

descriptors 

Industry 

description 

WK 6 19-Feb 
Market Entry Strategies 

and Strategic Alliances 

Chapter 9 (252-286)  

 
 China 

Case 9-1 

Case 9-2 
India 

Group Project  

(Part 1) due at 

9-00 pm 

Week 

# 

Week 

starts 
Topic Tuesdays Thursdays 
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on 

   

Student Pair Student Pair Group 

Read and Prepare Submit Present 
Read and 

Prepare 
Present Submit 

Before class by 11-00 am In Class Before Class In Class After Class 

WK 7 26-Feb Review the progress 

Teams 1, 2, 3, 4, 5, 6 meet with instructor during class 

time, while students from other teams work on individual 

research assignment  

 

Teams 7, 8, 9, 10, 11, 12 meet with instructor during 

class time, while students from other teams work on 

individual research assignment  

 

WK 8 5-Mar 
Segmentation and 

Positioning 

Chapter 7 (198-226)  

 

Peer 

assessment 

 

Italy 

 

Kumar & 

Steenkamp 

(2013) 

Germany Segmentation 

WK 9 12-Mar Branding Decisions 
Chapter 10 (.297-310; 

318-322) 
 France Case 10-2 

UK 

 

Product 

Decisions 

WK 10 19-Mar Multi-country pricing 
Chapter 11 (328-339; 347-

355) 
 Sweden Case 11-1 Finland 

Pricing 

 

WK 11 26-Mar Spring Break - No Classes 

WK 12 2-Apr Communication 
Chapter 12 (372-383) 

 
 Indonesia Case 12-2 South Korea Promotion  

WK 13 9-Apr Channels 
Quiz 2 

Chapter 13 (396-420) 
 Thailand Case 13-2 Australia 

 

Distribution 

WK 14 16-Apr Digital Communication Chapter 15 (466-483) 

Global brands 

and products 

assignment 

 

Taiwan   Japan 

Group Project  

(Part 1 & Part 

2) due at 9-00 

pm 
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  Final Presentations – Required Attendance 

WK 15 23-Apr Team presentations 
Final Presentations  

Team 1, 2, 3 

Final Presentations  

Team 4, 5, 6 

WK 16 30-Apr Team presentations 
Final Presentations 

Team 7, 8, 9 

Final Presentations 

Team 10, 11, 12 
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Performance Evaluation 

 
Your performance in this course is evaluated on a number of activities.  

 

Points distribution 

 

Assignment Points 

Participation and case discussion contribution 100 

Country sketch (1) 25 

Home assignments (2) 50 

In-class quizzes (2)  100 

In-class research assignment (1) 50 

  

Group updates (overall timeliness and quality) 25 

Group project (Part 1 + Part 2) 200 

Group Final Presentation 50 

  

Total 600 
Team peer evaluations 0…1 

 

Total Grade Calculation 

 

 Percentage range Grade 

90.0% - 100.0% A 

80.0% -   89.9% B 

70.0% -   79.9% C 

60.0% -   69.9% D 

< 60.0% F 
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ACCOMMODATION FOR STUDENTS WITH DISABILITIES  

 

Concerning disabled students, the University of Illinois at Chicago is committed to maintaining a 

barrier-free environment so that individuals with disabilities can fully access programs, courses, 

services, and activities at UIC. Students with disabilities who require accommodations for full 

access and participation in UIC Programs must be registered with the Disability Resource Center 

(DRC). Please contact DRC at (312) 413-2183 (voice) or (312) 413- 0123 (TDD).  . More 

information may also be found at the DRC Website located at 

http://www.uic.edu/depts/oaa/disability_resources/index.html. Students requesting accommodation 

must provide each instructor with a letter outlining the specific accommodations requested for a 

specific course. These letters are developed by the DRC in coordination with the student and 

presented to the instructor by the student prior to the start of each semester.  

 

ACADEMIC INTEGRITY 

 

This course and its associated coursework are being administered under the policies of the 

University of Illinois at Chicago (UIC) College of Business Administration Honor Code. All 

students are expected to respect and uphold the CBA Student Code of Ethics found on pages 8-9 of 

the UIC Business Student Handbook: http://business.uic.edu/docs/default-source/default-

document-library/handbook-2013-2014-for-website.pdf?sfvrsn=2 

 

In keeping with CBA policy, evidence of academic dishonesty may result in a failing grade for the 

course and disciplinary review by the University.  

Academic dishonesty includes, but is not limited to, cheating (giving or receiving aid), 

fabrication/falsification, plagiarism (including not accurately referencing source material), bribes, 

favors or threats, examination by proxy (taking an exam for someone else), grade tampering and 

submitting non-original works authored by someone other than the student. Refer to the student 

handbook or Student Disciplinary Procedures for definitions and details: 

http://www.uic.edu/depts/dos/docs/Standards%20of%20Conduct.pdf and 

http://www.uic.edu/depts/dos/docs/Disciplinary%20Actions.pdf 

For a complete review of UIC policies regarding intellectual integrity and academic honesty, please 

visit: http://www.uic.edu/depts/dos/conductforstudents.shtml 

 

COURSE EVALUATIONS 

 

Because student ratings of instructors and courses provide very important feedback to 

instructors and are also used by administrators in evaluating instructors, it is extremely 

important for students to complete confidential course evaluations online known as a 

"Students for the Improvement of Teaching (SIT)" evaluation. You will receive an email 

from the Office of Faculty Affairs inviting you to complete your course evaluations and 

will receive an email confirmation when you have completed each one. Please save and 

upload your confirmation email for this course to Blackboard. Your answers will remain 

completely confidential, as student names will never be linked to the feedback they 

provide. 
 

TEAMWORK Evaluation Form 

http://www.uic.edu/depts/oaa/disability_resources/index.html
http://business.uic.edu/docs/default-source/default-document-library/handbook-2013-2014-for-website.pdf?sfvrsn=2
http://business.uic.edu/docs/default-source/default-document-library/handbook-2013-2014-for-website.pdf?sfvrsn=2
http://www.uic.edu/depts/dos/docs/Standards%20of%20Conduct.pdf
http://www.uic.edu/depts/dos/docs/Disciplinary%20Actions.pdf
http://www.uic.edu/depts/dos/conductforstudents.shtml
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Your Name  

Team Name  

Product  Name  

 

 

First and last 

name of your 

teammate 

He/she did 

his/her 

fair share 

of the 

project 

He/she was 

enthusiastic 

and fun to 

work with in 

the project 

I learned a 

lot from 

this person 

I would like 

to have 

him/her as 

teammate 

again 

If you had $100 to 

distribute according to 

each member’s 

contribution to both 

projects, how would you 

do it? 

1. 

 

 

 

 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

2. 

 

 

 

 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

3. 

 

 

 

 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

4. 

 

 

 

 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

5. 

 

 

 

 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

1-2-3-4-5 

 

     Total $100 

 

 

 

Signature __________________          Date _________________ 


