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SYLLABUS: MKTG 469 Online, Spring 2017 A 

 

CRN: 37925 

Course Begins: Monday, January 2nd, 2017 

Course Ends: Sunday, February 26th, 2017 

Location: https://blackboard.uic.edu 

 

Instructor: Lez Ecima Trujillo Torres 

Telephone:  

Email:  ltruji3@uic.edu 

Online Office Hours:   By Appointment 

Additional information located in the Meet Your Instructor and Staff section. 

 

Prerequisites 

 
MKTG 360 (Introduction to Marketing) and BA 200 (Management Communication) 

 

Description/Objectives 
 
This course is designed to provide you with knowledge beyond that of domestic marketing 

that would enable you to make practical decisions relevant to entering and competing in 

foreign markets. The course introduces the main characteristics of international markets 

and addresses the impact of global environmental factors (economic, social, legal, and 

cultural) on marketing decisions such as market entry, product development, pricing, 

promotion, and distribution.  

 

The learning outcomes for the course are that at the end of the term students will be able 

to:  

 

• identify and explain fundamental issues facing companies expanding into foreign 

markets  

• identify and evaluate approaches for entering international markets  

• analyze global marketing situations and develop effective marketing plans  

• describe how culture impacts marketing plans and strategies 

 

 

Textbook 

Required Textbook: (please have your text book by the first day of class) 

Title:   International Marketing 

Author(s):  Terpstra, Foley, Sarathy 

Publisher:  Naper Publishing Group 

Edition/Year: 10th edition  

ISBN-13:  978-0-9817293-50 

NOTE: Older editions of this text book cannot be used AND the 11th edition cannot 

be used either.  

eBook:  

[Note: The Naper Publishing Website has an ebook available for purchase. The website is: 

https://blackboard.uic.edu/
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https://naperpublishing.org/product-category/international-marketing/  

Please make sure you purchase by ISBN number. 

 

 

Course Information 
 
Course Week: Monday - Sunday.   

In this course you will have four elements - both individual and as a team. 

 
1. READINGS (Individual): Each week you will have readings from the required 

textbook - please have the readings completed by Wednesday each week. 

 

2. DISCUSSIONS (Individual): On Wednesday (or before) have your initial post to 

the Weekly Discussion Question.   By Friday (or before) you are to make your first 

response post, and by Sunday you are to make your second response post in 

the discussion to your classmates or the instructor.   A minimum of three posts are 

required each week for possible full credit, however you are encouraged to post as 

much as you would like to fully engage in the discussion.   NOTE: you are to post to 

the discussion on at least two separate days - 3 posts all on one day or initial posts 

after Wednesday will have reduced points. There are 7 discussions and each are 

worth 20 points - 10 points for your initial post and 5 points each for at least two 

response posts for a total of 140 points. Please review the Discussion Rubric in the 

Grading Standards and Rubrics on particulars pertaining to postings and word count 

required. 
 

3. INTERNATIONAL MARKETING PLAN (Team):   In Week 1 you will form teams 

(Note number of teams is determined by class enrollment - watch for instructor 

announcement in Week 1).   As a team you will develop an International Marketing 

Plan and Class Presentation.   In Weeks 4 a team assignment will be due (please see 

the Course Schedule for the exact date).   This will be a portion of the marketing 

plan you have completed to date.   In Week 8 teams will present their presentations 

to the class. The International Marketing Plan will be worth 110 team points and the 

Facilitation of the Presentation will be worth 50 individual points for a total of 160 

points. 

 

4. EXAMS (Individual): Two exams (Weeks 4 and 7). You will have a 96 hour period 

during Thursday/Friday/Saturday/Sunday to access and complete the exams.   You 

can only access the exam(s) once and will have two hours to complete each 

exam.   Each exam will have 25 TF/MC questions worth 4 points each for a total of 

100 points each (200 individual points total). Exam 1 covers chapters 1-7 and 

Exam 2 covers chapters 8-13. Note: chapters 14 and 15 will not be included on 

either exam. Your instructor will post additional announcements pertaining to exams 

prior to the exam time or you may ask the instructor questions in the "Ask the 

Instructor" forum on the Discussion Board. 

 

 

https://naperpublishing.org/product-category/international-marketing/
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All discussions close on Sunday at midnight Central Time (CT) each week. All written 

assignments are due on Sunday at midnight CT for the weeks assigned unless otherwise 

indicated. 

 

Late Discussion Posts (after Sunday the week they are due) will not count for a grade.   Late 

Team Assignments will have a 10% point deduction for each day they are late. 
No makeup exams will be allowed.   After reading the schedule, if you see a conflict please 

let the instructor know ASAP. 

 
You will find the weekly course materials in the Assignments/Weekly Content folder.  You 

will have access to Week 1 on the Friday before the course begins and subsequent week 

folders and discussions will open on Saturdays (12:30 am) for the following weeks and 

remain open throughout the course.   You are to stay current with the week's content and 

your team assignments.   While this is an online course you still have due dates that you 

have to adhere to. 

 

Grades 
 
The course has a total of 500 points: 

 
7 Weekly Discussions (Individual points): 140 

3 Team Submissions: Week 2 - 10 pts; Week 4 – 50 pts each (Team Points): 60 
Team Project Paper (Team points): 50  

Team Presentation Facilitation (Individual points): 50 
Exams 1 and 2: 100 pts each (Individual points): 200 
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Course Schedule 

 
 

 
Week/Dates 

 

 
Content Topic 

 
Text 

Readings 
(Chapters) 

 
Assignment/Submissions 

1/  The Global Environment: 
Manager, Economic, 
Political, Legal 

 

1, 2, 3 Discussion (W, F, Su) 
Form Teams (F)  

2/  Culture and Ethics in 
International Marketing 

 

4, 5 Discussion (W, F, Su) 
Team Project Plan (W)  

3/  Global Marketing Research 
and Market Selection 

 

6, 7 Team Participation Log (M)  
Discussion (W, F, Su) 
 

4/  Foreign Marketing Entry and 
Product Policy 

 

8, 9 Discussion (W, F, Su) 
Exam 1 (Th, F, Sa, Su)  
Team Project Progress Report 

5/  International Branding, 
Promotion, and Supply 
Chain 

 

10, 11 Team Participation Log (M)  
Discussion (W, F, Su) 

6/  International Pricing and 
Marketing of Services 

 

12, 13 Discussion (W, F, Su) 

7/  Global Marketing Strategy, 

Planning, Organization, and 
Control 

 

14, 15 Team Participation Log (M)  

Discussion (W, F, Su) 
Exam 2 (Th, F, Sa, Su)  

8/  Team International 
Marketing Plan 
Presentation and 
Facilitation 
 

None  Marketing Plan (M)  
Presentation Participation (W-Sa) 

 

(M) Monday; (W) Wednesday; (Th) Thursday; (F) Friday; (Sa) Saturday; (Su) Sunday 

 

 
COLLEGE OF BUSINESS ADMINSTRATION and UNIVERSITY POLICY 

STATEMENTS 

 

Introduction 

From Vice Provost for Faculty Affairs – Dr. Renee Taylor: “As an academic 
community, UIC is committed to providing an environment in which research, 

learning and scholarship can flourish and in which all endeavors are guided by 
academic and professional integrity. All members of the campus community – 
students, staff, faculty and administrators – share the responsibility of ensuring 

that these standards are upheld so that such an environment exists.” (2/3/2015) 
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Accommodations for Students with Disabilities 

Please note that if you have a disability that requires accommodations, it’s critical 

that you share this information immediately so that there will be enough time to 
make those accommodations. This can be especially important in online courses. 

Students requesting accommodation must provide each instructor with their “Letter 
of Accommodation” – a document outlining the specific accommodations requested 

for a specific course. 

More information may also be found at: 

Disability Resource Center (DRC) - https://drc.uic.edu/ 

UIC Disability Resources - http://disabilityresources.uic.edu/ 

These letters are developed by the DRC in coordination with the student and 

presented to the instructor by the student prior to the start of each semester. 

 

Academic Integrity and Student Honor Code 

This course and its associated coursework are being administered under the policies 
of the University of Illinois at Chicago (UIC) College of Business Administration 

(CBA) Honor Code. All students are expected to respect and uphold the CBA 
Student Honor Code found on pages 9-10 of the UIC Business Student Handbook: 

https://businessconnect.uic.edu/sites/default/files/Documents/handbook-2015-
2016.pdf or in the Undergraduate Catalog at http://catalog.uic.edu/ucat/colleges-

depts/business-administration/#j4. 

In keeping with CBA policy, evidence of academic dishonesty may result in a failing 

grade for the course and disciplinary review by the University.  Academic 
dishonesty includes, but is not limited to, cheating (giving or receiving aid), 
fabrication/falsification, plagiarism (including not accurately referencing source 

material), bribes, favors or threats, examination by proxy (taking an exam for 
someone else), grade tampering and submitting non-original works authored by 

someone other than the student. Instances of academic misconduct by students will 
be handled pursuant to the UIC Student Disciplinary Policy: 
http://dos.uic.edu/docs/Student%20Disciplinary%20Policy.pdf 

Refer to the UIC Student Disciplinary Procedures for definitions and details: 

UIC Student Standards of Conduct 

http://dos.uic.edu/docs/Standards%20of%20Conduct.pdf 

UIC Student Disciplinary Actions 

http://dos.uic.edu/docs/Disciplinary%20Actions.pdf 

 

Copyright and Intellectual Property 

The importance of how you cite your sources is described in the following video 

from Duke University. View “Avoiding Plagiarism – Citing Sources Matters” at: 
http://library.duke.edu/research/plagiarism/. This page also includes a good 

tutorial on plagiarism. 

https://drc.uic.edu/
http://disabilityresources.uic.edu/
https://businessconnect.uic.edu/sites/default/files/Documents/handbook-2015-2016.pdf
https://businessconnect.uic.edu/sites/default/files/Documents/handbook-2015-2016.pdf
http://catalog.uic.edu/ucat/colleges-depts/business-administration/#j4
http://catalog.uic.edu/ucat/colleges-depts/business-administration/#j4
http://dos.uic.edu/docs/Student%20Disciplinary%20Policy.pdf
http://dos.uic.edu/docs/Standards%20of%20Conduct.pdf
http://dos.uic.edu/docs/Disciplinary%20Actions.pdf
http://library.duke.edu/research/plagiarism/
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For an extensive review and set of resources for “Copyright and Fair Use: Copyright 
Overview”, please visit: http://researchguides.uic.edu/copyright 

For an excellent resource on avoiding plagiarism, please see: 

http://researchguides.uic.edu/etds/plagiarism 

 

Diversity Statement 

As one of the most ethnically and culturally diverse universities in the country, 
UIC’s welcoming environment gives you the chance to study, work and grow with 

classmates who will broaden your perspectives and worldview.  

The Office of Diversity provides a welcoming message and resources to enhance 

your life here at UIC and can be found at: http://diversity.uic.edu/ 

For a variety of diversity resources, you can go to: 

https://www.hr.uic.edu/diversity_at_uic/diversity_resources/ 

 

Religious Holidays 

Given the diversity of our UIC community, it is useful to note that this includes 
many religious groups. The UIC Senate drafted a policy for respecting religious 

holidays in 1988. If you feel that you need help to respect both a religious holiday 
and your course work – Please contact your instructor as soon as possible. 

Here is the schedule of Religious Holidays for FY15 – FY17 
http://oae.uic.edu/docs/ReligiousHolidaysFY20152017.pdf 

 

Non-Discrimination Statement and Grievance Procedures 

UIC is committed to the most fundamental principles of academic freedom, equality 
of opportunity, and human dignity involving students and employees. Freedom 
from discrimination is a foundation for all decision making at UIC. Students are 

encouraged to study the “Nondiscrimination Statement”. Students are also 
encouraged to read the document “Public Formal Grievance Procedures”. 

Information on these policies and procedures is available on the University web 
pages of the Office of Access and Equity: http://www.uic.edu/depts/oae. 

 

Syllabus Disclaimer: This syllabus includes the general plan for the course and at 
times, changes may be necessary. It is your responsibility to stay abreast of these 
changes which will be announced on the Blackboard course site or by emails to the 

entire class.  

 

http://researchguides.uic.edu/copyright
http://researchguides.uic.edu/etds/plagiarism
http://diversity.uic.edu/
https://www.hr.uic.edu/diversity_at_uic/diversity_resources/
http://oae.uic.edu/docs/ReligiousHolidaysFY20152017.pdf
http://drc.uic.edu/uic-nondiscrimination-statement/
http://registrar.uic.edu/campus_policies/public_grievance_procedures.html
http://www.uic.edu/depts/oae

