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Advertising and Sales Promotion 

MKTG 474 - 16663 

Spring 2018, University of Illinois at Chicago 

 

Instructor  

Tatiana V. Barakshina, PhD, MBA Classroom: 2BH 317 

Office Hours: By Appointment Meeting time: Tuesday &Thursday,  

12:30 – 01:45 PM 

Email: tbarak2@uic.edu  

Office/mobile/what’s app: 630-818-7144  

Skype: tv_barakshina  

 

Prerequisites 

Marketing 461 or consent of the instructor. 

 

 

Required Texts 

 

Advertising and Promotion.  An Integrated Marketing Communications Perspective, Belch and 

Belch, 10
th
 edition, 2015, McGraw-Hill/Irwin 

Required starting Week 2 of the course 

 

Internet Marketing Textbook - Digital Marketing Essentials, Larson and Draper, Stukent 

https://www.stukent.com/internet-marketing-textbook/ 

- Chapters 6 and 10 

- Chapter 11 (optional) 

Required for Week 13 of the course. Course link: https://home.stukent.com/join/235-F00 

 

 

Course Objectives 

 

This course provides an overview of the management, planning, evaluation, and use of advertising 

and sales promotion.  The course has a managerial orientation. Students take an analytical approach 

and apply advertising principles to solve “real world” problems. This course seeks to bridge the 

gap between advertising theory and practical application. Analytical advertising methods are 

examined from the managerial perspective. Students will be able to achieve the specific course 

outcomes listed below: 

 

 Recognize the fundamental role of advertising and other major communication tools (e.g. 

direct marketing, print media, personal selling, promotions, public relations, social media 

etc.) 

 Conduct and analyze market research in an effort to develop the objectives, goals, 

marketing strategies and tactics for the Integrated Marketing Campaign (IMC) 

 Integrate the theoretical concepts of marketing, advertising and promotions with the 

practical application of planning and developing an IMC 

 Evaluate and analyze a company's marketing and promotional efforts to identify the impact 

on the other elements of the marketing mix and related marketing activities 

 Demonstrate effective communication skills and creativity in a collaborative project team 

https://www.stukent.com/internet-marketing-textbook/
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 Integrate ethical considerations into advertising and marketing topics 

 Understand that advertising is oriented toward building market share and increasing sales 

through the development of brand image and long-run consumer loyalty. 

 

During this course, try to think critically about each ad you are exposed to. Use the following 

structure to analyze an ad: 

1) What product/service/concept is advertised? 

2) Who is the sponsor of the ad? 

3) Which consumer segments are targeted? 

4) What objective does the ad have? 

5) Is the ad emotional, rational or both? 

 

 

 

Teaching Method 

 

The course will utilize lectures/discussions, case discussions, a team project and in-class 

presentations. You will need to listen the lectures and read the assigned chapter PRIOR to each 

class. In the classroom, we will not spend time on lectures: we will discuss and work on exercises 

in small groups. The course is structured so that each week we will have a theory discussion, a case 

discussion and a teamwork session. Theory discussions and case discussions will be held on 

Tuesdays and may involve brief initial polling related to the material, and a group discussion of key 

issues related to theories or a case study. During teamwork sessions (held on Thursdays), you will 

be making progress towards completion of the group project. Each Thursday, one of the teams will 

present a skit (a short play) related to the topic discussed that week. After the skit, you will work in 

teams to make progress on the report. I strongly encourage you to be smart about spending your 

time together as a team, to come prepared and be focused in your discussions. I also urge you to 

use your teamwork time for discussion strategic direction and agreeing on action points.   

 

Lectures, case studies, ad clip assignments and team assignments will be posted on BlackBoard 

each Friday night (for the following week). BlackBoard is also where I will post additional 

announcements and grades. It is your responsibility to stay current with information about the 

course.  

 

Each Friday, you will receive a “To Do List” for next week (corresponding to the class schedule). 

It will include: 

- Belch&Belch reading pages (every week) + case study reading materials (periodically)  

- Lecture slide reference 

- Ad Clip assignment 

- Team progress goal for the week.   

 

Policy for electronics: To foster an environment that is conducive to learning and in-class 

immersions, please ensure that you always bring a device connected to the Internet for each class 

session (laptop, tablet or smart phone).  You will be required to look up information online and 

discuss it in class. 
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Individual Work (approx. 50% of the grade) 

  

Participation and Attendance  

 

Since all of our class meetings emphasize your participation (e.g., through case discussions), this 

will be a graded component of the class accounting for 15% of your overall course grade. I may 

circulate attendance sheets that you must sign during class time, or use polling participation and 

in-class assignments to record your attendance. If you miss a class, it is your responsibility to 

inquire with a classmate about any class notes/examples you may have missed. 

 

Class attendance is mandatory. If you have to be absent, you need to notify me by email before 

class, preferably 24 hours in advance. Two absences with prior notification will not be penalized. 

Additional absences without prior discussion and consent from me result in an up to 15% deduction 

from your final points count. If you know that you will have to miss more than two classes, e.g., 

due to serious illness or injury that requires hospitalization, you must contact me to discuss how to 

compensate for missed classes.   

 

Late arrival or early departure will be marked as an absence. If you have an acceptable reason for 

having to leave class early, please notify me before class.     

 

Our in-class discussion time will be distributed between the lecture material and case study 

discussions. Your active participation in case discussions is very important. Please come to class 

prepared, which means having read the case AND additional information about companies 

discussed in the case. I encourage you to use library resources and other free open sources to better 

understand companies discussed in each case. Please expect to be called on to contribute to case 

discussions if you do not volunteer your views.  

 

While attending class is a prerequisite for receiving a good participation grade, you are expected to 

participate in class by answering questions or contributing to case discussions. To receive an A for 

your participation grade, you need to both have a good attendance record and regularly contribute 

in class. Outstanding contributions (insightful observation, active listening to peer presentations) 

may be rewarded with bonus points. 

 

Ad Clips 

 

Ad Clips is a weekly creative assignment closely related to a topic we are covering that week. You 

will be required to submit ad clips through Blackboard.  

 

In-class assignments 

 

Throughout the semester, you will be given in-class assignments. You must complete the 

assignments to receive full credit. You will not be allowed to make-up In-Class assignments in the 

event that you are absent on the day the assignment is given (NO EXCEPTIONS).  

 

Exam 

 

There will be one exam during the class. Exam will be open-book with open-ended, discussion-

style questions.   
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Team Work (approx. 50% of the grade) 

 

Written Report, Team Video and Team Presentation  

Starting from Week 2 in the semester, you will be working on a group project in which you will be 

designing a comprehensive integrated marketing communications (IMC) plan, enabling you to 

achieve a keen awareness and understanding of the decisions, issues, and activities involved in 

developing such a plan.  

Each team will represent an advertising agency, pitching and IMC plan to an end client. Each 

agency should adopt a formal name. You will need to select and agree as a team on a company and 

a product/service. The product/service may be a B2B or a B2C one, and it may come from any 

industry. Once you selection is approved by the instructor, you may proceed with the plan. 

As a team, you will submit a written IMC plan, the submission will be divided into two parts. Your 

FULL written report (Part 1 and Part 2) should be 12-15 single-spaced pages excluding 

bibliography. The IMC plan will cover the following areas: 

 

Part 1 

1. Your advertising agency description and philosophy 

2. Industry Analysis  

3. Company Analysis 

4. Product/Service Review  

5. Consumer Analysis 

 

Part 2 

1. Marketing goals 

2. Communication objectives 

3. Creative strategy  

4. Selected message appeals 

5. Media flowchart 

6. Media Description (3 vehicles) 

7. Budget 

8. Campaign Effectiveness Evaluation: design and execution stages 

 

Detailed guidelines for the project will be available on Blackboard.  

 

You will also pitch your team as a creative agency to our class acting as one end-client, using the 

developed IMC as a support instrument. Each team will be required to produce a 2-min video 

describing the TEAM capabilities and strengths, and follow the clip with a team presentation. We 

will discuss the presentation format and requirements closer to the end of the semester.   

 

Team Collaboration 

 

The IMC plan will be developed by student teams. Each team will consist of four individuals. The 

team membership will be finalized in the second week of the course.  

 

You will be asked to put together a group contract that sets forth the guidelines that will govern the 

group throughout the semester. Students are expected to contribute equally to the team project. 

Confidential peer evaluations will be used to deduct points for inferior or negative contributions.  
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Students, undoubtedly, will assume various roles within their team based on their interests and 

areas of expertise. However, this is a team project and individual contributions must be coordinated 

and incorporated into the final project. The coherence of the report will affect its grade.  

 

Group progress for IMC plan is required to be submitted to me on weekly basis.   

 

Part 1 and Part 2 of the report must be submitted to me online by specified due date. We will use a 

SafeAssign feature on BB which helps you improve your writing and quoting skills.   

 

Skit 

 

Once in the semester, each Team will be required to prepare and perform a short (5-10 min) skit (a 

short comedy sketch) illustrating a topic covered in class that week. You are encouraged to be 

creative and entertaining, while not losing focus on the contents being presented.  If you are up 

with a skit the following week, please leave time after class a week before (or make a separate 

appointment) to see me to discuss your skit idea. Guidelines for each skit will be posted on BB.  

 

Peer Evaluation 

 

Two or three times in the semester, every student will be required to turn in an online evaluation 

form in which they rate the performance of each of their teammates. You will be required to assess 

each peer’s content-specific, logistical, creative and emotional contribution to the group project. 

There could be a penalty of a student’s project grade if she/he does not turn in the peer evaluations 

on time.  

  

The Average Evaluation Score will be converted into a Project Adjustment Coefficient, which will 

affect the Project score (IMC, video, skit and presentation).  
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Tentative Course Schedule (Subject to change) 

 

All Ad Clips are due on Tuesdays at 12-30 pm  

(late submissions do not receive any points) 

 

All Team Updates are due by Thursday 9-00 pm  

(late submissions do not receive any points) 

 

WK # Topic Reading Individual 

Assignments 

Team progress and update 

schedule  

WK 1 

Jan 15 

Syllabus 

review 

Advertising - 

good or evil? 

Basic concepts 

Chapter 1. An 

Introduction to 

Integrated 

Marketing 

Communications 

 

 

Tuesday 

 Syllabus Review 

Getting to know each 

other 

 

 

Thursday  

In-class exercise: 

recent trends, truths 

and myths 

 

WK 2 

Jan 22 

Importance of 

IMC 

Chapter 2. The Role 

of IMC in the 

Marketing Process 

Tuesday 

Ad Clip (professional 

snapshots) 

In-class exercise  

(segmenting, targeting, 

positioning) 

 

 

Team membership must be 

finalized by 12-30 pm 

Thursday. Fill in your team 

members in the shared Excel 

(link will be provided) 

  

Update 1  

Team contract: assignment of 

responsibilities. Industry 

selection. Agency description 

and philosophy. Provide 3 

alternative products/services to 

instructor for feedback 

Thursday  

Teamwork 
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WK 3 

Jan 29 

Ad Agencies Chapter 3. 

Organizing for 

Advertising and 

Promotion: The 

Role of Ad 

Agencies 

Tuesday 

Ad Clip (RedBooks) 

In-class exercise  

 

Update 2 

Company, products/services 

selection finalized 

Industry description 

 Thursday  

Skit A 

Trip to Library 

 

WK 4 

Feb 5 

Consumer 

Behavior 

Chapter 4. 

Perspectives on 

Consumer Behavior  

 

Tuesday 

Ad Clip (Super Bowl) 

Guest Speaker 

 

Update 3 

Product description 

 

 

 

 
Thursday  

Skit B 

Teamwork 

 

WK 5 

Feb 12 

Source and 

Message 

Chapter 5. The 

Communication 

Process 

 

Chapter 6. Source, 

Message, and 

Channel Factors 

Tuesday 

Ad Clip (Targeting) 

In-class exercise 

(celebrity endorsement)  

 

Update 4 

Consumer analysis 

 

 

Thursday  

Skit C 

Teamwork 

 

WK 6 

Feb 19 

Campaign 

Objectives and 

Budgets 

Chapter 7. 

Establishing 

Objectives and 

Budgeting for the 

Promotional 

Program 

Tuesday 

Ad Clip (TBD) 

In-class exercise  

 

Part 1 IMC due on  

February 22 @12-30 (online) 

 

 

Update 5 

Marketing Goals 

Communication Objectives 

 

 

Thursday  

Skit D 

Teamwork 
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WK 7 

Feb 26 

Creative 

Strategy 

Chapter 8. Creative 

Strategy: Planning 

and Development  

 

 

Tuesday 

Ad Clip (Big Idea) 

In-class exercise 

(ReadyWip) 

 

 

Update 6 

Creative strategy 

Thursday  

Skit E 

Teamwork 

 

WK 8 

March 5 

Creative 

Strategy 

Chapter 9. Creative 

Strategy: 

Implementation and 

Evaluation 

Tuesday 

Ad Clip 

(creative executions) 

Case Discussion 

(California Cows) 

 

 

Update 7 

Message appeals 

Thursday  

Skit F 

Teamwork 

 

WK 9 

Mar 12 

Media 

Planning 

Chapter 10. Media 

Planning and 

Strategy 

Tuesday 

Ad Clip (effective 

reach) 

In-class Case 

(Best Media Planning) 

 

 

Update 8 

Budget 

Thursday  

Skit G 

Teamwork 

 

WK 10 

Mar 19 

Media 

Evaluation 

Chapter 11. 

Evaluation of 

Media: Television 

and Radio 

Tuesday 

Ad Clip (TBD) 

In-class debate 

 

 

Update 9 

Media recommendations:  

TV, Radio  

Thursday  

Skit H 

Teamwork 

WK 11 

March 26 

 

 

No Classes. Spring Break.  
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WK 12 

April 2 

 

Media 

Evaluation 

Chapter 12. 

Evaluation of 

Media: Magazines 

and Newspapers 

 

 

Tuesday  

In-class exercise  

(poster creation) 

 

  

 

 

 

 

   Thursday  

Exam April 5 

WK 13 

Apr 9 

Digital and 

Social Media 

 

 

Chapters 6, 10, and 

11 (optional) from 

Digital Marketing 

Essentials  

 

Chapter 15 

(Belch&Belch). 

The Internet: 

Digital and Social 

Media 

 

 

Tuesday 

Ad Clip 

Skit K 

Review Week 12 

exercise  

Discussion 

 

 

 

 

 

 

 

Update 10&11 

Media recommendations: 

Magazines and Newspapers 

Digital media 

recommendations 

 

 

Thursday  

Skit L 

Guest Speaker  

 

WK 14 

Apr 16 

Campaign 

Effectiveness 

Chapter 18. 

Measuring the 

Effectiveness of the 

Promotional 

Program 

Tuesday 

Skit M 

Discussion 

Ad Clip  

 

 

 

 

 

Update 12 

Effectiveness Evaluation 

 

Full IMC Due on  

Fri April 20 @ 12-30 

(online) 

 

Thursday  

Skit N 

Skit O 

Teamwork 

WK 15 

Apr 23 

Team 

Presentations 

Mandatory 

attendance 

Tuesday 

Team 1 

Team 2 

Team 3 

Videos due on  

Tue April 24 @ 12-30 

Thursday  

Team 4 

Team 5 

Team 6 

WK 16 

Apr 30 

Team 

Presentations 

Mandatory 

attendance 

Tuesday 

Team 7 

Team 8 

Team 9 

 

Thursday  

Team 10 

Team 11 

Team 12 
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Performance Evaluation 

 

Your performance in this course is evaluated on a number of individual and group activities.  

 

 

Points distribution 

 

Activity Points 

In-class participation  

(discussions, assignments and quizzes) 

30 

Ad Clips (10 total) 40 

Exam 28 

  

Weekly teamwork updates 12 

IMC (Part 1 + Part 2) 40 

Team Skit 10 

Team Video 20 

Team Presentation 20 

  

Total 200 

Team peer evaluations 0-1 coefficient applied 

to ALL GROUP 

ACTIVITIES 

 

 

Total Grade Calculation 

 

 Points  Grade 

180-200 A 

160-179 B 

140-159 C 

120-139 D 

< 120 F 
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Communicating with me 

 

Email me (tbarak2@uic.edu) with any questions, comments, suggestions or ideas. I check email 

frequently, and try to respond fast.  

 

Policy of Professional Behavior in the Classroom 

 

The success of this course depends upon the level and quality of communication in the classroom. 

The College of Business Administration is a professional school dedicated to preparing students for 

careers in business.  The proper classroom environment will help us to learn, communicate and 

enjoy the class.  

 

These classroom policies help to promote and maintain a professional atmosphere conducive for 

effective learning: 

 Being prepared to contribute each class session 

 Thoughtful listening and interaction 

 Shutting off all cell phones before entering class 

 Arriving for class promptly. Please do not be late – it is disruptive for class and teamwork 

 Being courteous and respecting the views and opinions of your fellow students 

 

As an academic community, UIC is committed to providing an environment in which research, 

learning, and scholarship can flourish and in which all endeavors are guided by academic and 

professional integrity.  All members of the campus community–students, staff, faculty, and 

administrators–share the responsibility of insuring that these standards are upheld so that such an 

environment exists.  Instances of academic misconduct by students will be handled pursuant to 

the Student Disciplinary 

Policy: http://www.uic.edu/depts/dos/docs/Student%20Disciplinary%20Policy.pdf 

 

Accommodation for Students with Disabilities  

Concerning disabled students, the University of Illinois at Chicago is committed to maintaining a 

barrier-free environment so that individuals with disabilities can fully access programs, courses, 

services, and activities at UIC. Students with disabilities who require accommodations for full 

access and participation in UIC Programs must be registered with the Disability Resource Center 

(DRC). Please contact DRC at (312) 413-2183 (voice) or (312) 413- 0123 (TDD).  . More 

information may also be found at the DRC Website located at http://drc.uic.edu/. 

Students requesting accommodation must provide each instructor with a letter outlining the specific 

accommodations requested for a specific course. These letters are developed by the DRC in 

coordination with the student and presented to the instructor by the student prior to the start of each 

semester.  

 

Academic Integrity 

 

This course and its associated coursework are being administered under the policies of the 

University of Illinois at Chicago (UIC) College of Business Administration Honor Code. All 

students are expected to respect and uphold the Honor Code found at this link: 

http://catalog.uic.edu/ucat/colleges-depts/business-administration/#j4.  

http://www.uic.edu/depts/dos/docs/Student%20Disciplinary%20Policy.pdf
http://drc.uic.edu/
http://catalog.uic.edu/ucat/colleges-depts/business-administration/#j4
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In keeping with CBA policy, evidence of academic dishonesty may result in a failing grade for the 

course and disciplinary review by the University. Academic dishonesty includes, but is not limited 

to, cheating (giving or receiving aid), fabrication/falsification, plagiarism (including not accurately 

referencing source material), bribes, favors or threats, examination by proxy (taking an exam for 

someone else), grade tampering and submitting non-original works authored by someone other than 

the student. Refer to the student handbook or Student Disciplinary Procedures for definitions and 

details:  

http://www.uic.edu/depts/dos/docs/Disciplinary%20Actions.pdf  

For a complete review of UIC policies regarding intellectual integrity and academic honesty, please 

visit: http://www.uic.edu/depts/dos/conductforstudents.shtm 

 

Course Evaluations 

Because student ratings of instructors and courses provide very important feedback to instructors 

and are also used by administrators in evaluating instructors, it is extremely important for students 

to complete confidential course evaluations online known as the Campus Program for Student 

Evaluation of Teaching evaluation. You will receive an email from the Office of Faculty Affairs 

inviting you to complete your course evaluations and will receive an email confirmation when you 

have completed each one. Please save and upload your confirmation email for this course to 

Blackboard. Your answers will remain completely confidential, as student names will never be 

linked to the feedback they provide. 

 

 

http://www.uic.edu/depts/dos/docs/Disciplinary%20Actions.pdf

